denepajibHOE TOCYIapPCTBEHHOE 00pa3oBaTe/IbHOE OK0/IKETHOE YUpPe:KIeHue
BbICIIIETO 00pa30BaHUS
«®UHAHCOBBIA YHUBEPCUTET ITPU IPABUTEJbCTBE
POCCUIICKOH ®EJEPALIN»
(PuHAHCOBBIM YHMBEPCHUTET)
HoBopoccuiickuii ¢puiuas

Kadenpa «MudopmaTuka, MaTeMaTHKa U 001IETYMAHUTAPHbIE HAYKH

Mutrsakuna K.B.

HNHocTpaHHbIil A3bIK B IPodeccuoHaabLHOu cepe

PaGoyasi nporpamMma TUCUMIIMHBI
JUTSI CTYZICHTOB, O0YYaIOIIMXCS 110 HAIIPABJICHHUIO TTOATOTOBKH
42.03.01 «Pexiama u cB3H ¢ 0OIIECTBEHHOCTBIOY
obOpasoBarenbHas nporpamma «Pekinama 1 CBsSI3HM ¢ 0OIIICCTBEHHOCTHION
npoduis «HTerpupoBaHHbIE KOMMYHUKAITI

Pexomenoosano Yuenvim cosemom Hoeopoccuiickozo ¢unuana

Qunynusepcumema npomokoa Ne 32 om 29.01.2026 a.

Hosopoccuiick 2026
1



CocraBurenb: Mutsakuna K.B. «HocTpaHHBI s3BIK B TpOo(ecCHOHAIBLHON cdepey.
Pabouas mporpamma JUCIUIUIMHEI JUTSI CTYJEHTOB, OOYUYAIONIUXCS 10 HAMPABICHHUIO MMOATOTOBKH
42.03.01 - Pexknama m cBsi3u ¢ obOmectBeHHOCTRI0, OIl Pexitama U CBSI3HM ¢ OOIECTBEHHOCTBHIO
(MaTerpupoBanHble KOMMYHHKAlMM), OuYHOE oOy4deHue». - HoBopoccuiick: ®PuHAHCOBBIN
yHUBepcuTeT, Kadenpa «MHpopmarrka, MaTeMaTHKa B O0IIeTyMaHUTapHbIe Haykn», 2026. - 52 c.

Hucuummua «HOCTpaHHBIM  SI3bIK B MpoeCcCHOHANBHONW cepe» OTHOCUTCS K
o0s3aTenpHOM yacTu 001enpodeccHoHaIbHOrO LUKIa. B mporpamme mnpeacraBieHbl NEpedeHb
IJIAHUPYEMBIX PE3yJbTaTOB OCBOCHUS JUCIUIUIMHBI, JAETCS TEMaTHKa MPAKTUYECKUX 3aHITHUN U
TEXHOJIOTUM UX MPOBEACHUS, MEePEUUCICHBI (POPMBI CAMOCTOSTENBHON pabOThI, (HOHA OLIEHOYHBIX
CpPeACTB I  TNPOMEXKYTOYHOW  aTTeCTAallMHM,  TMPUBOJUTCA  y4eOHO-METOAMYECKOE U
uH(pOpMallMOHHOE o0ecredyeHrne AUCHMIUIMHBI, METOJUYECKHE YKa3aHus [0 OCBOEHUIO
JTUCITUTIMHBI, OTICAHNE MaTePUATbHO- TEXHUIECKOU 0a3bl.



Coaepxxanue padoueil NporpaMMbl 1M CHHUIIJIMHbI

1. | HAMEHOBAHME TUCIIMIIITHHBL. «....eeeeeesenneseesessssssesscosssssssssssssssssssssssasssssse 4
2. | [lepeyeHb TMJIAHUPYEMBIX  Ppe3yJabTATOB  OCBOEHUSI  00pa3oBaTeJbLHOM
nporpaMmbl  (epe4yeHb KOMIIETEHUHMH) € YKa3aHUEM WHIUKATOPOB MX
AOCTHKEHHUS U IJIAHMPYEMBIX Pe3yJIbTATOB 00y4YeHUS M0 TUCUUILINHE. ......veuee. | 4
3. | MecTo TMCHMIIMHBI B CTPYKTYPE 00Pa30BaTeIbHON MPOTPAMM...eeereenerorenns 8
4. | O0beM TUCHUIUIHHBI (MOAYJIsI) B 3a4YeTHBIX €IMHHIIAX U B aKaJeMHYECKHX
yacax ¢ BblJeJileHHeM o00beMa ayauTOPHOW (JIeKUMH, CEeMHHApbl) H
CAMOCTOSITEJILHON PAOOTHI O0YUATOIIMXCSH e e uuernneennstonsonnsssssosnsssnssosnssnnnss 8
5. | Copepxanue IMCUMIUVIMHBI, CTPYKTYPHPOBaHHOe MO0 TemMaM (pa3jaeiam)
AUCHUILUIMHBI ¢ YKa3aHWeM HX 00beMOB (B aKaJeMHUYeCKHUX 4Yacax) U BHIOB
YUEOHDBIX BAHITHI cueintieiiniineiieiiniiieiiateneesssessosssssssssssssssnssssssnsonssansans 9
ST O0)i (57012 7: 1305 (S0 15 (611101811712 1. S 9
5.2.V4EOHO-TEMATHUCCKIM TITTAH . . ..\ e vt enteeteeneeeeaeeeteeate e enaeeaeeaneeeneenneens 9
5.3. ConeprkaHre CEMHHAPOB, MPAKTHICCKUX 3AHATHI . .. ..vveeeneeniininnieanenannn, 12
6. | [lepeyeHb Y4eOHO-METOAUYECKOT0 oOOecrmevyeHUs: UIA CaMOCTOsATelbHOM | 19
Pa00ThI O0YYAIOIIMXCSH Y10 IUCIHHUIITIHHE ¢ eeueeenerensrerassessccsssssssscssscsnsssnnsons
6.1. IlepedeHp BOPOCOB, OTBOJIMMBIX Ha CAMOCTOSTEILHOE OCBOCHHE IUCIIUIINHEI,
(GbopMBbI BHEAYAUTOPHON CAMOCTOSTEITBHOM PAOOTBI. ...\ttt 19
6.2. IlepeueHb BONpPOCOB, 3a/JaHUIl, TeM /IS MNOATOTOBKH K TeKylIleMy
KOHTPOJIIO (COTTIACHO TAOTHIIBI 2)1etuetiineienneiinreensssssessssssnssossssssssossscnsss 22
7. | [lepeyeHb TPUMEPHBLIX BOMPOCOB IS MNPOBEAEHHS MPOMEKYTOYHOM
aTTeCTAIMHU 00YYAIOIMXCS MO TUCHMIIIMHE touveneinrinreesensonssensansonssanssnssess | 31
8. | IlepeyeHb OCHOBHOI M JONOJTHHUTEIbHOH YUeOHOM JIMTEPaTypPbl, HEOOX0IUMOI
JIJIS1 OCBOEHMS THCIHUTITIMHBL. ¢ tuvvenetessonessssessossonsosssssossssssssssssssssssssssssases | SO
9. | lepeuenr  pecypcoB  HHGOPMALMOHHO-TEIEKOMMYHUKAIIMOHHOH  CeTH
«HTEepHET», HEOOXOTUMBIX JJISl OCBOCHUS TUCIHUTIIMHBL. «covvvnreeeinronrensonssaes | 37
10. | MeTroauyecKkue yKazaHusi JAJisl 00y4aIOLIUXCS 110 OCBOEHUIO TUCIUIIHHBL....... 37
11. | Mlepeyenn HH(OPMAIHOHHBIX TEeXHOJIOTHIA, HCMOJIBb3yeMBbIX npu | 43
oCylllecTBJIeHUN 00pa30BaTej]bLHOr0 IMpouecca MO IUCUMIJIMHE, BKJIOYas
nepevyeHb He0OXOAUMOro MPOrpaMMHOr0 odecrmedeHHss M WH(POPMANMOHHBIX
CIIPABOYHBIX CHCTEM
11.1 KoMIUIeKT JIMIIEH3MOHHOTO MPOTPAMMHOIO 00€CTIEYCHMA euuuereennnrrennnnses 43
11.2 CoBpeMenHble npodgeccHoHATbHbIE 0a3bl JAHHBIX W MH(pOpPMaUUHOHHBbIE | 43
CTIPABOYHBIC CHCTEMbI. e etuutenetnnteneeusseneensssssssssssssssessssssssssssssssssssssssnssnses
11.3 CepruduuupoBaHHbie NPOrpaMMHbIe H annapaTHble cpeacTBa 3amMThl | 43
HH(DOP AL . ceeeunaeeesnnnnnnsniiiniiiittieiitsiesststestetessteesssre s e ssre e s ssre s s ss e e s sbn e e s nn e e snn e e sneeesnreeaas
12. | Onucanue MaTepuaJIbHO-TeXHUYECKOM 0a3mbl, He00X0 MOl naa | 44
OCYIIECTBJICHHS 00Pa30BATEIBLHOI0 MPOUECCA MO THUCHMIINHE. c.vveenerenrrenneenns
I[TPUJIOXKEHUE 1. ®oHabl OWEHOYHBLIX CPEACTB IJsi NPOBEPKHM Kaxaoul | 45

KOMIIETeHIMH, (popMHUpyeMOH IHCUHUIIIINHON




1. HaumenoBanue AMCHHMIIINHEI

WNHocTpaHHbIH S3BIK B TPOhecCHOHATBHOM cdepe

2. [lepeyeHb MUIAHUPYEMBIX Pe3yJbTATOB OCBOEHHUSI 00pa30BaTe/IbHON NMporpaMmMbl (MepevyeHb
KOMIIETEHIHII) ¢ YKa3aHMEeM HMHIMKATOPOB HX JOCTHKEHHSl U ILUIAaHUPYEMbIX pPe3yJibTATOB

00yuYeHHUsI Mo TUCIMILINHE,

Hucuummuaa «HOCTpaHHBIA S3BIK B TPOQECCHOHANBHONW cdepe» M0 HaIMPaBICHUIO
42.03.01 Pexyiama u CBS3U ¢ OOIIECTBEHHOCTHIO» Mpodmib «MHTErpupoBaHHBIE KOMMYHUKAIIHH

obecrnieunBaeT (POPMHUPOBAHUE CISAYIONINX KOMITCTEHITHI:

Kon HaunmenoBa NHaukaTopsl JOCTHKEHHUS PesyabTaTsl o0y4eHus
KOMIIETEHIIMH | HUe KOMIIEeTeHI M (ymenust ) 3HAHMHS),
KOMIIeTeHIH COOTHECeHHbIE c
" KOMIIeTCHIUSIMU/MHAUKAT
opaMu AOCTUKEHH S
KOMIIeTEeHIIUH
YK-3 Cnocobnocts | 1. Mcnonb3yeT HHOCTpaHHBIN 1. 3HaTh: MPUHIIMIIBI
NPUMCHSTh A3BIK B MEKITMYHOCTHOM JIEJIOBOM KOMMYHHUKAIIUU B
3HAHUA o011eHnH U Npo(peCCUOHATBHON | YCTHOM M NMCbMEHHOU
UHOCTPAHHOT | neqTeNbHOCTH, BBIOHpAst dopmax; cienupuxky
0 A3bIKa Ha COOTBETCTBYIOIIME BepOaIbHbIE | HCHOJIb30BAHUSA
YPOBHE 1 HeBepOaIbHbIE CPECTBA BepOaIbHBIX U
AOCTATOIHOM | goMMyHUKAIHH. HeBepOaIbHBIX CPE/ICTB B
AN 2. PeanusyeT Ha HHOCTPAHHOM CUTYalUSIX UHOSA3BIYHON
MemquOCTH A3bIKE KOMMYHUKAaTHBHBIE KOMMYHHUKalWH;
orog WCHIA, | amepeHust yCTHO ¥ IMHCBMEHHO, | OCOOEHHOCTH
YCOHOHU U o
M HCIIOJIb3YS] COBPEMEHHBIE MEXINYHOCTHOU
npodeccuona
HOG MH(OpPMaLOHHO- KOMMYHHUKAIUH [TPU
KOMMYHHKAIMOHHBIE MEXKYJIBTYPHOM
IeSATEIbHOCTH
TEXHOJIOTHH 001IeHNUH; COJIEPIKAHKE

3. Ucnonp3yeT npuemsl

OCHOBHBIX MHOA3BIYHBIX

MyOJIUYHOM peur UCIOBOTO H podeCcCHOHATBHBIX

MpodeCCHOHATLHOTO JHCKypca [TOHSATHIA;

Ha MHOCTPAHHOM SI3BIKE. YMETh: HCITOJIb30BaTh

4.I[CMOHCTpI/IpyeT BI1aaACHUA I/IH(bOMaI_[I/IOHHO'
OCHOBaMH KOMMYHUKAITHOHHBIE

aKa}ICMquCKOﬁ KOMMYHHKaIIUU U
pPEYEBOT0 ATHKETA N3y9aeMOTO
SI3bIKA.
5. I'pamotHOo M 3¢ dexTHBHO
IMOJIb3YCTCA HNHOA3BIYHBIMHA
UCTOYHUKaAMHN I/IH(bOpMaLII/II/I.
6. [Tponymupyet Ha
WHOCTPAHHOM SI3bIKE
MMMCbMEHHBIE PEUEBbIC
MPOU3BEJICHUS] B COOTBETCTBUU
C KOMMYHUKAaTUBHOM 3aa4uel.

TEXHOJIOTUH IPU TIOUCKE
HeoOxouMoi nHdopmanuu
B IIPOLIECCE PELICHHUS
CTaHIApTHBIX
KOMMYHHKATHUBHBIX 3a7a4
Ha TOCYJJapCTBEHHOM H
MHOCTPAHHOM (- BIX)
A3BIKAX;




IMKH-1 g(g%‘;%gﬁg L Cosmaer . 1. 3HaTh: HOPMBI PYCCKOIO

KOMMYHUKAIMOHHbI .

KOMMYHHK HpO,[[nyngI B (opme TekcTa, 1 HHO(.:TpaHHOFO #3BIKOB;

AlMOHHBIC ayauo- M BMJICOMATECpUAJIOB, YMETb: 0pOPMIATH

HIPOLYKTHI, WHTEPHET- KOHTEHTA. MEIHATCKCThI B

BOCTPEOOB 2. Koppekrupyer co3iaHHble | IMCBMEHHOM, ayIHalbHOM

AHHBIC KOMMYHHKAI[HOHHBIC 1 BU3YAJILHOH opme

0011IECTBOM, OPOIYKTBI B COOTBETCTBHU | ) 3yHaTh: CTPYKTYPY

B dopme | ¢ HOpMaMH pPYCCKOI'0 U KOM—MyHI/I KALHOHHBIX

TEKCTa, WHOCTPaHHOTO ]

ayJmo- S3BIKOB, OCOOCHHOCTSAMH UHbIX | IPOAYKTOB,

u 3HAKOBBIX CUCTEM YMCTh. BHOCHUTD
BHJIEOMaTED CTUJIMCTUYECKUE TTPABKHU, B
HAJIOB, COOTBETCTBUU C HOPMaMH
UHTEPHET- PYCCKOTO M MHOCTPAHHOTO
KOHTCHTAa B SI3BIKOB
COOTBETCTB
3478 c
HOpMaMH
pPyCCKOTO U
WHOCTPaHHO
o  SI3bIKOB,
0COOEHHOCT
SIMA ~ MHBIX

3HAKO
BBIX

CHUCTE
M

3. MecTO IMCHHUILIHHBI B CTPYKTYpe 00pa3oBaTe/IbHOH IPOrPaMMBbl

Hucuumnmna «VHOCTpaHHBIM SI3bIK B MPO(ECcCHOHATBHON cdepe» OTHOCUTCS K 00s3aTeNbHOM
gacTH o0mIenpodecCHoOHATBHOTO MUK 10 HampaieHuio moarotoBku 42.03.01 - Pexnama u cBsi3u
¢ obmectBeHHOCThI0, OIl «Peksiama 1 CBsI3U € 0OIIECTBEHHOCThIO», poduib «HTerpupoBaHHbIE
KOMMYHHUKAIUI» OYHOU (pOopMBbI 00yUeHUSI.

4. O0beM IUCHUILIUHBI

Ounasn gopma odyuenus 2025 roga n

B 3a4eTHBIX €IUHHIAX M B AaKaJeMHYeCKHMX 4acax ¢
BblIeJIeHMEM oO0beMa ayaIMTOPHON (JIeKUMH, CEMHUHAPbl) M CAMOCTOATEJBbHONH PpPadoThl
o0yuawmuxcs (B ceMecTpe, B CECCHIO)

HeMa

Taomauna 1

Bup yueonoit
padoTsI O
AUCHUILIMHBI

yacax)

Bceero (B 3/e u

Cemectp (MoayJb) 5
(B yacax)

Cemectp (MoayJb) 6
(B yacax)

Oomas
TPYA0EMKOCTh
JUCHUILINHBI

5/180

72

108

Konmaxmmnasn
paboma —
Ayoumopnuie
3anamus

84

34

34

Jlexnun




CemuHapsbl, 68 34 34
MIPAKTUIECKHE

3aHATUSA

CamocrosTeabHas 112 74 38

padora

Bun Texymero KOHTPOJIbHBIE -
KOHTPOJIA paboTHI KOHTpPOJIbHAsI paboTa KOHTpPOJIbHAsI paboTa
Bun 3aueT/>K3aMeH 3auer DK3aMeH
MIPOMEKYTOUHOMN Bl

aTTecTanuu

5. Copepixanue IMCUUIJIMHBI, CTPYKTYPHPOBAaHHOE N0 TeMaM (pa3jejiaM) AUCHHUILIHHBI
¢ yKa3aHueM X 00beMOB (B aKaJeMU4eCKHX 4acaxX) U BHIAOB YUeOHBIX 3aHATHI

5.1. Conep:xanue TUCHMILINHBI

5.2. YuyeOHO-TEeMATHYECKHI IJIAH

S cemecTp
Tema 1. KopriopatusHas kyneTypa. Ilonsatue mmumxa. KopnopaTuBHBIM M JTMYHOCTHBIM MMUIK.
TpancMenMiHBIM CTOPUTEIIIMHT, AJITOPUTMBI CO3/1aHMS HAPPATUBOB
Tema 2. Konekc npodeccruonanbHoro noseneHus u 3Tuku PR. PerynupoBanue KOH(MIUKTOB.

6 cemecTp
Tema 3. DpdexTHBHBIE KOMMYHUKAIIMU U TIEPETOBOPHI.
Tema 4. Pexiiamuble cTpaTteruu. Y 0ex/ieHle U apryMeHTalus B pekiame. Meana npoexkT

2025 roaa npuema, ouHasi popmMa 00y4yeHuUst Tabanna 2
Ne Tpyno€MKOCTb B yacax Dopmsbl
Hamveroanme Bcero AynautopHas pabora Camocrosit TERYIIETo
TEMBbI KOHTPOJIS
(pasnena) llpaktiye| B T.4. CIBHAL | yenepaemocTn
JACIIATUTHHBL obua |nexu| cxuew | samstmss | PadoTa
o WU | CEMUHApC | THTEPAKTHB
ayauT KHe HBIX
OpHast 3aHATUSA bopmax
1. KopnopatuBHas YCTHbIA  ONpOC;
kyneTypa. [lorsTHE KO/IJIOKBUYMbI 1
UMHJDKA. npeacraBnexHve
KopnoparusHslii n CUTYaLlMOHHOIO
JMYHOCTHBIN 3afaHnA B napax
UMUK, 36 17 i 17 37 (pair discussion);
TpancMmenMHBINA pa3sHble BMAbl U
CTOPUTEJUINHT, dopmbl
aJITOPUTMBI npeseHTaumm
CO3/IaHUS (Bnoeoponuk,
HappaTUBOB Power-Point,
paccKas, oTyeT u




TA);

aHanu3 6peHa0B;
HOBOCTHOH OJior
(a Company
News Blog).

2. Konekc
npodeccuoHaIbHOT
0 TOBEJICHUS
stuku PR.
Perynuposanue
KOH(JIUKTOB.

54

34

34

37

YCTHBIH OITPOC;
KOJUIOKBUYMBI
u
IIPE/ICTABIICHHE
CUTYallMOHHOI'O
3a/1aHMs B
napax (pair
discussion);
pa3HbIe BUJIbI U
dbopmbl
IIPE3CHTALAN
(BUICOPOITHK,
Power-Point,
pacckas, OTYET
U TA); pabota
CO CIJIO)KHBIMU
KJIMEHTaMU U
3MOLMOHAIBHO
HaIpsKEHHBIMU
CUTYaLUSIMU;
MO3rOBOM
HITYPM.

HToro 3a 5
ceMecTp

72

34

34

74

Tema 3.
OddexTuBHBIE
KOMMYHHKAIMH U
NIEPErOBOPBHI.

54

25

20

YCTHBIH OIPOC;
KOJUJTIOKBUYMBI U
IIPEJICTaBICHNE
CUTYallMOHHOTO
3a/laHus B IIapax
(pair discussion);
pa3HbIE BUJBI U
bopMbI
MIpE3EHTALNN
(BHI€OPOITHIK,
Power- Point,
pacckas, OTYET U
T1); paboTa

CO CJIOXKHBIMU
KJINEHTaMH U
SMOLIMOHAJIBHO
HaNpsKEHHBIMA
CUTYaLUsIMU;
MO3TOBOM
HITYPM.




Tema 4. YCTHBIN OIIPOC;

Pexnamusbie KOJUJTIOKBUYMBI U

CTpaTeTHH. NPEJICTaBICHHUE

Yoexnenue u CUTYallMOHHOT'O

apryMeHTanus B 3aJlaHusl B Mapax

pexiiame. Menua (pair discussion);

POCKT pa3HbIC BUJIBI U
bopmBI
Mpe3eHTalni

54 25 - 25 18 (BUACOPOIHK,

Power- Point,
pacckas, oT4eT u
T]1); METOJIBI
yOexKIeHHUS,
PUTOPHYCCKHE U
CTHJINCTUIECCKUE
IIPUEMBI B
pekiame;
CTOPUTEILIUHT.

Hroro 3a 6 CornacHo

cemMecTp 108 | 50 i 34 38 y4eOHOMY ILIaHY:
KOHTPOJIbHAS
pabora

B uesom o KonTpoabHas

JMCUHUILIHHE 180 84 | - 84 112 |pad6ora

Hroro B % 100 | 47% 100% 53%

5.3. Conep:xkanne CeMHHAPOB, NPAKTHYECKUX 3aHATHI

Tadauuna 3

HaumenoBanue

TEMbI JTUCHHUIIJIMHBI

IlepeyeHb BOIPOCOB 111 00CYKAEHUSI HA

CEMHUHAPCKHUX, MPAKTHYECKUX 3aHATHUSAX,

peKxoMeHaAyeMble HCTOYHUKHU U3 Pa3/iesioB

8,9 (yxa3biBaercsi pas3jes M NOPSAKOBBIH
HOMep HCTOYHHKA)

DopMbI IPOBEICHUA

1. KopnoparuBHas

KynbTypa. [Tonstue

AMHAKA.

KopnoparusHslii n

KopriopaTtuBHas KyneTypa: OpeHa, UMUK,
penyranus. mumx u OpeHn.
KopriopaTuBHbIil ¥ TUYHBIN OpeH/.
CamornpesenTanus. [lonsitue, npaBuna u

Yrenue:

Ilonumanue ocnosHoz2o
cooepocanuss mekcma u
3anpawuusaemou

JIMYHOCTHBIN npueMsbl cTopuTesuTMHra. CTOPUTEIIIMHT KaK | uHgopmayuu u
UMUTK. HappaTUBHAs NPaKTHKA. TeXHOIOTHUs demanbHoe NOHUMAHUe
TpancmenuitHbIN CO3JIaHUs TeKCTa HCTOPUH ycriexa B (hopmate | mekcma:
CTOPUTEIIIVHT. «CTOPHUTEJUIUHIY C HCIIOJIB30BAHUEM - NyOJIMLIHUCTHYECKUE
AJITOPUTMBI MYJIbTUMEIUHHBIX HHCTPYMEHTOB ((oTO, TEKCTBI 110
CO3JaHM BH/JICO, TICYATHOTO TEKCTA, rPaduKH, 0003HaYCHHOM
HappaTHBOB. aHuMaluu U 1p).Opraiuzanys TpaHcMeIua TEMAaTHKE;

8




MTOBECTBOBAHUS «HCTOPHH YCIIEXa».
Pexomennyembie ucrounuku: 8.1., 8.2., 9

pu HEOOXOTUMOCTH
aJICKBaTHBIN MEPEBOJ
(ycTHBIN 1
MMCbMEHHBIN )
y4eOHBIX TEKCTOB B
paMKax NpONACHHOU
TEMAaTUKU;

Ocmblicnennoe umenue:

NOHUMATh CyTh
JIF000r0 TEKCTA;
KPUTHYCCKH
MBICTTUTH;

OBICTPO
AHATM3UPOBATH
pa3HbIC TUIIBI
TEKCTOB;

OTIEIATh PAKTHI OT
OIICHOYHBIX
CYXKJICHU;
OTJIMYATh MPABIUBYIO
UHPOPMALIUIO OT
JIOMBICJIOB;

YMETh HaXOJUTh
JIOCTOBEPHYIO
MH(}OpPMaLIMIO B CETU
UHTEPHET;
MOJIICPIKUBATH
JTUCKYCCHIO,
(dopMynupoBaTh U
OTCTauBaTh CBOIO
MO3UIIUIO B JIUAJIOTE;
HE OTBJIEKATHCS OT
YTEHHS B JTH000H
00CTaHOBKE.

AvaupoBaHue:

poBepKa 00IIero
MTOHUMAaHWMSI TEKCTA
(yTBepxneHus:
MpaBHUIIbHBIE,
HeTpaBUIbHBIE,
HEYTOMSIHYTHIE);

-IIPOBEPKA JETATILHOTO
MMOHUMaHHUsI (OTBETHI Ha
BOIIPOCBHI);

MPOCIYIIATh TEKCT U
BCTaBUTH
MPOIIYIIEHHBIE CJI0BA
B MPEUIOKEHHSX
IPOCITyIIATh TEKCT
HalTH
pyccKuii\aHTTHHCK I
SKBUBAJICHT CJIOB B




napasuieIbHOM
cronoue.

L'oBopenue:

- MOHOJIOT-J0KJa (0
KOpIOPaTUBHOMN
KyJIbType);

- IHAJIOT-00CYXKIeHNE
(o pazuuiie
KOpIIOPaTUBHOM
UJCHTUYHOCTH U
KOPIIOPATUBHOTO
MMU/JIKA);

-MOHOJIOT-TIPE3CHTALIUS

(o nuuHOM OpeHze);

- KpYIJIbIii cToi (0
MOJICTISIX TTOBEICHHUS
B OpraHMU3aIHIX);

- BUJICOPOJIHK
(camompeseHTaus);

- aHaNu3 U
o0cyxIeHune Kerca
(o 0603HaYCHHOM
npo0iieMaTuke).

IluceMmo:

3aIiCh OCHOBHBIX
MbIcTIel 1 (paKTOB U3
ayJIMo- TEKCTOB H
TEKCTOB JIJIsl YTEHUS IO
M3y4aeMoi TeMe.

Tema 2. Konekc
npodeccuoHaIbHOro
TIOBEJICHHS U ITUKU
PR. PerynupoBanue
KOH()JIMKTOB.

Bunpl npodeccruoHambHOM ATHKHA. ITHKA
chepsl IIPEeIIPUHUMATEIBCTBA.
KopnopatuBHOCT M KOpIIOpaTUBHAs 3THKA.
OTuyeckass W KOpPIOpaTHBHas COLMANIbHAS
OTBETCTBEHHOCTh OpraHU3alUU. DTHYECKHUM
KOJEKC OpraHu3allud M €ro CTPYKTypa.
Poccuiickuii komekc mpodeccuoHanbHBIX H
ATUYECKUX NMPUHILUIIOB MOBEJEHUSI B cdepe
PR. KOoH()IUKTB ¥ NMyTH UX MPEOIOJICHUS.
[IpakTika MeToAa MO3rOBOTO ILITypMa Kak
crocoba perieHus 3aaaq

Pexomennyembie ucrounukm: 8.1., 8.2., 9

Yrenue:

Tlonumanue ocHo8HO20
cooepoicanus, mekcma u
3anpawuiueaemor
uHgopmayuu u
oemanvHoe NOHUMAaHue
mekcma:

- MyOJUIUCTHYECKHE
TEKCTBI 110
0003HaYeHHOMN
TEMaTUKE;

- Tpu HEOOXOIUMOCTH
a/IeKBaTHBIN NIEPEBOJ
(ycTHBIH 1
MACbMEHHBIN )
y4eOHBIX TEKCTOB B
paMKax NpONACHHOU
TEMaTUKH;

Ocmvicnennoe umenue:

- MOHMMATh CYTb
T000r0 TEKCTA;

- KpUTHYECKHU
MBICJIUTB;
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- OBICTpO
AHATU3UPOBATH
pa3HbIe TUIIbI
TEKCTOB;

- OTHeNATh (HaKThI OT
OIICHOYHBIX
CY)XJICHUM;

- OTJIMYaTh MPABIUBYIO
nHpOopMaIuio oT
JIOMBICJIOB;

- YMETbh HaXOAWTb
JIOCTOBEPHYIO
uH(GOpPMAILIUIO B CETH
UHTEPHET;

- TOJIEPKUBATh
JTUCKYCCHIO,
dbopMynupoBath u
OTCTanuBaTh CBOKO
MO3UIIUIO B JIUAJIOTE;

- HE OTBJIEKATHCS OT
YTEHUS B JTI000H
00CTaHOBKE.

AyvaupoBaHue:

- TIpoBepKa 00IIero
MTOHMMAaHUS TEKCTa
(yTBEepxeHUS:
MPaBWIBHEIE,
HENPaBUIIbHBIE,
HEYIOMSIHYTHIE);

-pOBepKa JETATLHOTO
MOHUMAaHUS (OTBETHI HA
BOIIPOCBHI);

- TPOCIYIIATh TEKCT U
BCTaBUTh
MPOMYIIEHHBIC CIIOBA
B MIPEIIOKEHUSX;

- TIPOCIYIIATh TEKCT U
HaWTH
pyccKuii\aHTTHHCK M
SKBHUBAJICHT CJIOB B
rapaieTIbHOM
cronoe.

I'oBopenue:

- MOHOJIOT-J0KJIa] (0
npodecCuoHaATBHOM
atuke PR-
NeSATEeTLHOCTH. );

- Uajor-o0CyXIeHUe
(o koH(}HKTAX);

- KpYIJIbIA
CTOJI/KOJITIOKBHYM
(MO3roBOI MITYpM:
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CTpaTeruu
IPEOI0JICHUS
KOH(JIUKTOB);

- aHaNM3 U
00CyXIeHUE KEHCOB
(o 0603HaYCHHOI
npoOJeMaTHKe).

ITucepmo:

- 3aIHMCh OCHOBHBIX
MbICIIel U (PaKTOB U3
ayJMo- TEKCTOB U
TEKCTOB JIJIsl YTCHUS
10 U3y4aeMol TeMm;

OTYET O MPOAECTAaHHOM
pabote, MPOEKTE U T/I.

Tema 3.
O¢ddexTuBHbBIC
KOMMYHHKAIIIH U
HIEPErOBOPHI

MeHeKMEHT JeI0BOTO OOIIEHUS B
KJIACCUYECKOH TeOpHH 1eperoBopoB. Bridop
VHIUBUIYAIBHON CTPaTEruu JEI0BOTO
obmienus. KommyHukamnus B KoMmaHie.
Benenue BcTped U neperoBopoBs.
MaHunynsITUBHBIE CTPATETUU B JEIOBBIX
neperoBopax. [IporuBocTosinue
HEKOPPEKTHBIM TaKTUKaM EPErOBOPOB

Pexomennyembie ucrounnku: 8.1., 8.2., 9

Yrenue:

Ilonumanue ocHogHoO20
cooeparcanust mekcma u
3anpawueaemou
unghopmayuu u
demanbHoe NOHUMAHUe
meKkcma:

- MyOJIUIUCTHYECKHE
TEKCTHI 110
0003HaueHHOH
TEMaTHKE;

- TIpU HEOOXOJUMOCTH
aJICKBaTHBIN MEPEBOJ
(ycTHbI 1
MUCHbMEHHBIN)
y4eOHBIX TEKCTOB B
paMKax NpoNACHHON
TEMaTHKU;

Ocmvicrennoe umenue:

- TIOHUMATh CYTh
T000r0 TEKCTa;

- KPUTHYECKH
MBICTTUTH;

- OBICTpO
aAHATU3UPOBATH
pa3HbIC THITBI
TEKCTOB;

- OTHEeNATh (HaKTHI OT
OIICHOYHBIX
CYKJICHUH;

- OTJIMYaTh MPABIUBYIO
nH(pOpMaLHIO OT
JIOMBICJIOB;

- YMETh HaXOAMTh
JIOCTOBEPHYIO
ndopmaIuio B CeTu
WHTEPHET;
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- TMOJAEPKUBATh
JTUCKYCCHIO,

- ¢GopmynupoBath U
OTCTanuBaTh CBOIO
MO3UIUIO B IUAJIOTE;

- HE OTBJICKATHCS OT
YTEHUS B JTI000H
0o0CTaHOBKE.

Avauposanue:

- TpOBepKa 001Iero
MOHMMAaHUS TEKCTa
(yTBEpKIeHUS:
MPaBUJIbHEIE,
HETPAaBWILHBIC,
HEYIIOMSIHYTHIE);

-IPOBEPKaA JETATLHOTO
MOHUMAaHUA (OTBETHI HAa
BOIIPOCHI);

- TPOCIYIIATH TEKCT U
BCTaBUTh
MPOMYIIEHHBIC CIIOBA
B IIPEIJIOKEHUSX;

- TPOCIYIIATh TEKCT U
HaWUTH
pycckuii\aHTTHHCK M
SKBHUBAJICHT CJIOB B
napayuIeIbHOM
cTono1e.

IL'oBopeHnue:

- Uajor-ooCyXaeHue
(0 KOMMYHHUKaIMSIX B
KO- MaH/Ie);

- MO3rOBOW LITYpM:
BBIOOp
VHIUBUYAJIBHOMN
CTpaTeruu JeI0BOTO
OOLIEHMS B pa3HbIX
CUTYaIUsX;

- TIpejCTaBIICHUE
CUTYaIlMOHHOTO
3aJIaHus B TIapax
(mpakTUKyM BCTped U
TIEPErOBOPOB);

- aHANu3 U
00CyXIeHIE KEHCOB
(1o 0603HaYCHHOM
po0JieMaTuKe).

ITucemo:

- 3aIUCh OCHOBHBIX
MbICIIEl U (PaKTOB U3
ayJIuo- TeKCTOB U
TEKCTOB JIJIsl YTCHUS
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110 U3y4aeMOu TeM;
UH(POPMALMOHHBINA
OI0JUIETCHh KOMIIAHWH/
HCTOPHS CO CMBICIIOM.

Tema 4. PexnaMubie
CTpaTervH.
YVoexnenue u
apryMeHTaIlUUB
pekiame.
MenuanpoexT.

OddexTuBHbIE peKIaMHbIE CTpaTeruu MAJis
OusHeca. Buabl pexkiIamMHBIX ~CTpaTerui.
PeknaMHble U IponaraHIuCTCKUE KaMIaHUH.
YOexaenue W apryMeHTalid B peKJame.
Putopuyeckue u CTUIUCTHUECKUE MIPHEMBI B
pexiname U Tekcrax. CTOPUTEIUIMHI Kak
JlpaMaTypruyecKuil dbopmar. enn
CTOpUTENIMHIAa — OKa3aTh BIHUAHHUE Ha
aynutoputo. CTOPUTEIUIMHT B COIMAIbHBIX
Meaua. [IpopriBHEIE TEXHOJIOTHH.
Pexomenayembie ucrounuku: 8.1., 8.2., 9

Yrenue:

Ilonumanue ocnosHo2o
cooepaicanuss mekcma u
3anpawiusaemou
uHgopmayuu u
oemanbHoe NOHUMAaHue
meKkcma:

- MyOJIMIHUCTHYECKUE
TEKCTHI 110
0003HaYeHHOMN
TEMaTHKE;

- TIpU HEOOXOUMOCTH
aJICKBaTHBIN MIEPEBOJ]
(ycTHBIH 1
MTMCbMCHHBIN )
y4eOHBIX TEKCTOB B
paMKax MpouIeHHOM
TEMaTHKU;

Ocmvicrennoe umenue:

- TIOHUMATh CYTh
T000r0 TEKCTA,

- KPUTHYECKU
MBICTTUTH;

- OBICTPO
aHATU3UPOBATh
pa3HbIC THIIBI
TEKCTOB;

- OTHENATh (haKTHI OT
OLIEHOYHBIX
CYKJICHUH;

- OTJIMYaTh MPaBIUBYIO
UH(POPMALIUIO OT
JIOMBICJIOB;

- YMETh HaXOAHTh
JIOCTOBEPHYIO
uhopMaInio B CeTH
WHTEPHET;

- TOJICPKUBATh
TIMCKYCCHIO,
¢dbopmynupoBaTh

Y OTCTaWBaTh CBOIO
MO3HILIMIO B IUAJIOTE;

- HE OTBJIEKAThCS OT
YTECHHUSI B JIFO0OM
o0cTaHOBKe.

AyvaupoBanmue:

- TIpoBepKa 00IIero

MOHMMAaHUS TEKCTa
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(YTBEepKIEHUS:

NpaBUJIbHBIE,

HENPaBUIIbHBIE,

HEYIIOMSIHYTHIE);
-IIpOBepKa JEeTAIBHOTO
NOHUMaHHA (OTBETHI Ha
BOIIPOCHI);

- MPOCITYIIATh TEKCT U
BCTaBUTh
IPOIMYIIEHHBIE CIOBA
B IIPEIIOKEHUSX;

- MPOCITYIIATh TEKCT U
HalTH
pycckuii\aHTTHHCK M
SKBHUBAJICHT CJIOB B
napaieIbHOM
cTono1e.

I'oBopeHnue:

- IHAJIor-00CYXKICHUE
(00 2 hexTuBHBIX
PEKIIaMHBIX
CTpaTerusix Jyis
OusHeca);

- KpYTJbIi
CTOJI/KOJJIOKBUYM
(MO3roBoOi MTYpM:
pEeKIIaMHBIE U
[ponaraH/ucTCKue
KaMI1aHUN);

- aHamu3 U
00CyX/IeHIE KEHCOB
(o 0603HaYCHHOM
npobsieMaTHKe);

- Npe/CTaBlIeHUE
CUTYaIlHOHHOTO
3a/laHus B Tapax
(mpakTUKyM
apryMeHTaIluu B
peKJame U B TEKCTE).
Iucemo:

- 3aIMCh OCHOBHBIX
MbICHIel U (PaKTOB U3
ayJfo- TEKCTOB U
TEKCTOB JJIsl YTEHUS
110 U3y4aeMou TeM;

CTOPUTEJUTUHT
(mpoparomias UCTOPHS).

6. IlepeyeHb y4eOHO-METOAMYECKOr0 oOOecHedYeHUsi ISl CaAMOCTOSITEJIbHOM
padoThI 00y4YAIOIIMXCS MO AUCHUIIIHHE
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6.1. IlepeyeHb BONPOCOB, OTBOAUMbBIX HA CAMOCTOSITE/IbHOE OCBOCHHE IMCIHUIIUHBI,

(opMBbI BHEAYITUTOPHOH CAMOCTOATEIbHOH PadoTHhI.

Tabnuma 4.
HaumeHoBaHue Ilepeyenb BOIPOCOB, OTBOAUMBIX HA | DOpPMBI BHEAyIUTOPHOM
TeMbl (pa3aeia) CaMOCTOSITeJIbHOE OCBOCHHUE CaMOCTOAITEJILHOM
AUCHHILIMHBI padoThI

Tema 1. buznec-umux opranuzanuu. O0pas 1)Beinonnenue 3a1anui,
Kopnoparusnas poccuiickoro 6usHeca: MyTH PEKOMEHI0BaHHBIX
KyabTypa. [lonsarue cTaHoBJeHUs U ipodsiemsl. Pois PR B y4eOHBIMU TTOCOOHSIMH,
UMUJTKA. (dbopMUPOBaHUU TTO3UTUBHOTO MYJIbTUMEIUMHBIMU
KopnoparusHslii 1 KOpIIOPAaTUBHOI'O UMMJIKA. Kypcamu Ha matdopme
JUYHOCTHBIA UMUK. | KoprnopaTUBHBII UMUK: CYITHOCTb, org.fa.ru (bT3 u apyrue).
TpancmenuitHbIM (GyHKIMH, CTPYKTYpa, CTpaTErus 2)Pabora ¢ yuebHOii 1
CTOPUTEIUIUHT. dbopmupoBanusa. KoprnopaTuBHbIN UMUK | CIIPAaBOYHOM TUTEPATYPOil.
IrOpUTMBI co3fanus | U penyrauus. CouuanbHbI UMUK 3)YcTHbIl nEepeBo Ha
HappaTUBOB. OpraHu3aly: aHAJIN3 KOHKPETHOIO PYCCKU SI3BIK TEKCTA,

npumepa. Umumk roposaa (peruona):
omnpezeneHne He0OXOAUMBIX SJIEMEHTOB,
3aKOHOMEPHOCTH MX B3aUMOJICHCTBHS,
COOTHOUIEHUE CTUXUIHOTO U
paloHaIbHO-(POPMUPYEMOTO UMHIKEH.
TpancMeMtHBINA CTOPUTEIUIMHT.
AJITOPUTMBI CO3JJaHHsI HAPPATHUBOB.

IPeIbIBICHHOTO HA
UHOCTPAHHOM SI3bIKE.
4)Pabota ¢
UCIIO0JIb30BaHUEM
OPUTHHAITBHBIX
npodeccuoHaIbHO-
OpPUEHTHPOBAHHBIX
UCTOYHUKOB MH(OpMaIHH,
B TOM YHCIIE U C
WnTepHer-pecypcamu Juis
MOJITOTOBKH K 3aHSTHSIM.
5)U3ydenne maTepuana 1o
npoOiaemMam
MEXbSI3bIKOBOM U
MEXKYJIbTYPHOU
KOMMYHHKAIHH.
6)IToaroroBka
IIPOBEICHUIO KEliC-
aHan3a, TUCKYCCHH U
pOJEBOM Urpe.
T)IToaroroBka K
HaNMCAaHUIO NCTOPUHU
(co3nanue HappaTUB).

7) IloaroToBka K 3armmcu
BUJIEO C DIIEMEHTaMHU

CTOPHUTEIINHTA.
Tema 2. Konekc [IpobGnemMa COOTHOIIEHUSI UMHUIKEBBIX U 1)BrinonHeHue 3a1aHni,
po(hecCHOHANBHOTO | ATUKETHBIX TpeboBaHUi B Ou3Hec-cepe. | peKOMEHOBaHHBIX
MTOBE/ICHUS U DTHKHU Pouib KopriopaTHBHON KYJIBTYPHI B y4eOHBIMU TTOCOOHSIMH,
PR. PerynupoBanue dbopmupoBanuu umumka Gpupmel. Komeke | MynbTUMETUHHBIMU
KOH()JIUKTOB. Mpo¢)eCCHOHAIBHOTO MOBEJICHUS U STUKH | KypcaMH Ha riaTtdopme
PR. OcHOBBI 1 Tp00IEMBI org.fa.ru (bT3 u apyrue).
npodeccuoHabHON 3TUKH B Public 2) Paborta c yueOHO 1

Relations. KonpaukT 1 myTH ux
npeogosieHusi. CTpateruu

CIIPaBOYHOU JIUTEPATYPOU.
3)YcTHBIN TIepeBOI HA
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yperyanupoBaHusi KOHQIUKTOB.

PYCCKUH SA3BIK TEKCTA,
IPEIbSABICHHOIO Ha
MHOCTPAHHOM SI3BIKE.

4) Pabora c
HCII0JIb30BaHUEM
OpPUTHMHATILHBIX
npodeccuoHanbHO-
OPUEHTHUPOBAHHBIX
UCTOYHUKOB MH(POpMAIHH,
B TOM YHCJIE U C
HNHuTepHeT-pecypcamu s
MOATOTOBKH K 3aHSATHUSM.
5)U3ydenue maTepuana mno
npoOiaemMam
MEXBbS3bIKOBOU U
MEXKYJIbTYPHOU
KOMMYHUKAI1H.
6)IloaroroBka k
IIPOBE/ICHUIO KelC-
aHaIu3a, JUCKYCCUU U
pOJIEBOM UTpE.

Tema 3.
O¢ddexTuBHbBIC
KOMMYHHKAIIIH U
MEPETOBOPBHI.

[TeperoBopHBIil IPOLIECC KaK PELICHUE
npobuiem. [leperoBopHsie CTHIIN.
[Ipe3enTanus Kak criocod BIMSHUS Ha
CUTYaLMIO U JIFOJEN U UHCTPYMEHT
JIOCTHKEHUS 1enier. TexHonorus
[IEPErOBOPHOTO MTPOLECCA U IICUXOJIOTUS
MPUHATHUS PENIEHUN B IEPETOBOPHOM
npouecce. MaHUIynAuUs B
MEPEroBOPHOM Tporiecce. TeXHUKH,
IIPUEMBI U ApTyMEHTALIUU NIEPErOBOPOB U
IIPE3EHTALAMN.

1)BrITIoTHEHNE 3a1aHAM,
PEKOMEHIOBaHHBIX
y4eOHBIMHU TTOCOOUSAMH,
MYJIbTUMEIUMHBIMU
KypcaMu Ha miatdopme
org.fa.ru (bT3 u apyrue).
2) Pabota c yueOHOI 1
CIIPaBOYHOU JTUTEPATYPOU.
3)YcTHbIN nepeBo Ha
PYCCKHH fA3BIK TEKCTA,
IpEIbSBICHHOIO Ha
MHOCTPaHHOM SI3BIKE.

4) Pabora c
MCIIOJIb30BaHUEM
OPUTMHAJBHBIX
npogecCuoHaIBHO-
OPUEHTUPOBAHHBIX
HMCTOYHUKOB MH(pOpMaLuHy,
B TOM YHCJIE U C
HNHuTtepHeT-pecypcamu 1uist
NOJATOTOBKHU K 3aHSTHSIM.
5)U3yuenne marepuana mo
npobiieMaM
MEXbSI3bIKOBON U
MEXKYJIbTYPHOU
KOMMYHHKAIUH.
6)IloaroroBka k
MPOBEJICHUIO KEHC-
aHaJIn3a, JUCKYCCUU U
pOJIEBOM UTpE.

Tema 4. Pexinamubie

D¢ heKTUBHBIE peKIIAMHBIC CTPATETUH

1) BeimonaeHue 3anaHui,
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CTpaTeTuu.
Voexaenue u
apryMeHTalluu B
pekiiame.
MenuanpoexT.

Jutst Ou3Heca. Buabl pekiiaMHbIX
crpareruid. Pexiiamuabie u
MIPOMAraHMCTCKUE KaMITaHUH.

D¢ dexTrBHBIE peKIIaMHBIE CTPATETUN
Jutst Ou3Heca. Buabl pekiiaMHbIX
crpareruid. Pexiiamubie u
MIPONAraHIuCTCKUE KaMITaHUH.

Y6exaenue u apryMeHTaluu B peKiiame.

Putopuueckue U CTHIIMCTUYECKHUE
MIPUEMBI B pEKJIaME U TEKCTax.
HMHHOBaIIMOHHBIE TEXHOJIOTHH.
Menunanpoexr

PEKOMEHI0BaHHBIX
y4eOHBIMU TTOCOOHSIMH,
MYJIbTUMEAUHUHBIMU
KypcaMu Ha miathopme
org.fa.ru (bT3 u npyrue).
2) Pabora ¢ yueOHOI
CIIPABOYHOM JIUTEPATYPOM.
3) YcrHblil nepeBos Ha
PYCCKHII SI3bIK TEKCTAa,
PEIbIBICHHOTO Ha
UHOCTPAHHOM SI3bIKE.

4) Pabora c

HCII0JIb30BAaHUEM
OpPUTHUHAJILHBIX
npodeccuoHanbHO-
OPUEHTHPOBAHHBIX
UCTOYHUKOB HH(POPMAIHH,
B TOM YHCJIE U C
HHuTtepHeT-pecypcamu i
MOATOTOBKH K 3aHATHUSAM.
5) U3zyuenune marepuana
o mpooJyIeMam
MEXbA3BIKOBOU U
MEXKKYJIbTYPHOU
KOMMYHUKAITUH.

6) [loaroToBka K
IIPOBE/ICHUIO KeHC-
aHaIu3a, JUCKYCCUU U
pOJEBOM UrpeE.

7) llonroToBka K
MEANANPOEKTY.

8) IloaroToBka K 3a4ery.

6.2. Ilepeuenb BONPOCOB, 3aJaHMi, TeM /JIsl MOATOTOBKHU K TEKYIIeMY KOHTPOJIIO

3agaHus TeKylero KOHTPOJIs
IIpumep 3a1aHNIl KOHTPOJIBHBIX Pa0d0T
Reading
Task 1. For questions 1-5, read the text and decide if the statements below are true (T) or false
(F) according to the information in the text.

A corporate image of a company can be defined as an image that people hold in their mind
about the company, its products, and its services. It is referred to as the reputation of the company
in the market place or how others view it outside the company. The opinion of your customers
about your company is highly influenced by the corporate image of your company in the market.

Having a positive corporate image is a boon as it helps to increase profits. In addition to this,
a positive image helps to attract shareholders, business partners, and customers. Because of the
benefits of a positive corporate image, many companies work relentlessly and put additional efforts
other than just boosting sales to create a positive corporate image. A lack of positive corporate
image will lead to high employee turnover, decreased revenue, and decreasing the number of
important customers.

1. Corporate image is how your clients and people outside the company perceive it.
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2. Positive corporate image affects only the sales of the company.

3. Neglected corporate image can result in the lack of workers and clients.

4. If a company’s corporate image is tainted, it’s hard to gain pubic trust back.

5. If a company fails and the image is already destroyed, there is no way to get back to normal.

Task Il. Read the extract ignoring the missing parts. Then look at the missing parts and fill
them in the gaps. There is one extra you do not need.

Components of Personal Branding

A personal brand works much the same way as any type of brand. It’s a mix of factors — some
tangible, some intangible - (6) ... and who you’re all about, so they can decide if they’re going to
buy into that brand.

Your ‘what’ is the tangible stuff — the more readily quantifiable aspects of your brand that let
others know what you bring to the table: what knowledge and experience you have, what results
you’ve delivered, what qualifications you’ve gained. It’s what you (7) ... for.

Your ‘who’ is the intangible stuff: your personality, your character, your atti- tude, your
morality. It is the thing that makes you tick. You need (8) ... working positively in your personal
brand, in order for people to want to buy it.

However, if either your ‘what’ or your ‘who’ isn’t working, that buy-in can’t happen. For
example, if you’re a technical whizz at your job (a positive ‘what’) but a boring dullard to work
with (a negative ‘who”). Or if you’re great fun to work with (a positive ‘who’) but useless (9) ... (a
negative ‘what’).

There’s a catch though: if you try and define your own brand just in (10) ... ‘who’ you’ll find
it’s a bit too fuzzy. That’s why it’s better to use the Personal Brand Pyramid to extrapolate those
two factors into six further elements: values, drivers, reputation, behaviors, skills or strengths and
image.

a. f your brand that let others know what
b. terms of your ‘what’ and

c. at your job

d. are actually paid

e. both parts to be

f. to be doing

LEXIS & GRAMMAR

Task 1. For questions 11-15, match the terms with their definitions (a-e).

11) strategic planning | a) a situation when a company always acts in the same way, has the
same attitudes towards things, or achieves the same level of success in
something.

12) consistency b) process in which an organization's leaders define their vision for the
future and identify their organization's goals and objectives

13) brand awareness | ¢) how successful they are or how well they do something

14) perfomance d) the way a company explains, in simple and concise terms, its
purpose(s) for being

15) mission statement | e) the extent to which consumers are to recall or recognize a particular
product or service

Task IV. Match (16-22) on the left with an appropriate word (a-g) on the right to make word
combinations from the active vocabulary

16) beyond a) the meaning of love

17) connote b) a corporate strategy
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18) implement ¢) with luxury and style

19) go out d) the shadow of doubt

20) to be associated e) of date

21) operate through f) stakeholder’s expectations
22) fulfil g) a series of subsidiaries

Task V. For questions 23-33, read the sentences and fill in the blank with a preposition or
particle wherever necessary.

23. The room was empty apart ... one man seated beside the fire.

A)- B) from C)of D)in

24. The current recession was triggered ... a slump in consumer spending.

A)- B)at C)on D)by

25.  She had certainly done her bit to contribute ... the success of the company.

A)inB)to C)for D) with

26. The importance of corporate behavior ... terms of its impact upon corporate identity should
never be underestimated.

A)onB)in C)for D)at

27. Apple turned from a startup ... a huge multinational company.

A)in B) for C)intoD) at

28. Despite the plethora ... theories, there are really only two ways of explaining visual
experience.

A)- B)in C)intoD) of

29. The President has announced new austerity measures ... addition to the ones he

implements last month.

A) in B) for C) with D) by

30. We were amazed at the range of products ... offer.

A)for  B)on C)of D) into

31. The company is represented ... a group of its most successful sales managers.

A)for  B)in C) by D) with

32. The company said that it values the workers’ commitment ... the job during the pandemic.
A)to B) for C) over D) on

33. ... the purposes of sales, we decided to reconsider the allocation of salesperson’s time.

A) with  B) for C)in D)at

Task V1. For questions 34-44, fill in the gaps with the verb in the appropriate form.

34. China is one of the leading global ... (supply) of rare earth elements.

35. IT sphere is highly ... (compete) as technology is constantly changing.

36. A successful identity should instantly describe your business’s service and be a positive ... (to
reflect) of the quality of your work.

37. What are the ... (imply) of the new regulations?

38. The huge banner on the tower made a huge ... (visualize) impact on the skyline.

39. If the company fails to define its ... (strategy) goals, it is like to go down in the

near future.

40. It’s better when you have the same values with the company and salary should not be the key
... (motivate) to get the job.

41. The firm was accused of fraud as its ... (charity) events failed to bring any sig- nificant
results.

42. Vivid colors of the brand have drawn attention of many ... (consume).

43. To understand all the cultural and emotional ... (connote) of a word, ask people for their
feelings about the word or if it has any importance in their culture or country.

44, Ttismy ... (percept) that his argument was fundamentally flawed.
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Task VII. For questions 45-50, fill in the gaps with the words that fit the definition. The first
letters of the word are already written.

45. Ah... is a typical characteristic or feature of a person or thing.

46. Al... is an amount of something, especially money, that is given to a particular person or used
for a particular purpose.

47. A f... is information or statements of opinion about something, such as a new product, that
can tell you if it is successful or liked. The term also refers to a reaction to some product or process.
48. C... is the reporting of some event or subject, how the media report some story.

49. As... is a company or a firm controlled by a holding company.

50. A p...isalarge or excessive amount of something.

Task VIII. Fill in the gaps with the correct form of the verb in brackets.

51.  We arrived at work in the morning and found that somebody ... (break) into the office during
the night.

52.  When I finally arrived, she ... (wait) for me.

53-54. I went to a concert last week. The orchestra ... (play) for about ten minutes when a man in
the audience suddenly ... (start) shouting.

55-56. It ... (rain) when I ... (look) out of the window one minute ago. And now the

sky is clear.

57-58. He was out of breath. He ... (run) for ten minutes and he ... (have to) stop.

59-60. By the time he ... (get) there yesterday the meeting already ... (start).

Task | Task 11 Task Il | Task Task V | Task VI Task VII Task VIII
[\
1 T 6 a 11 (b |16 |d |23 |b | 34 suppliers 45 | hallmark | 5 | had
1 | broken
2 F 7 d 12(a |[17|a |24 |d |35 competitive 46 | allocation | 5 | was
2 | waiting
3 T 8 e 13|e |18 |b |25|b |36 reflection 47 | feedback | 5 | had
3 | been
playing
4 T 9 c 4 |c [19|e |26 |b |37 implicaions 48 | coverage | 5 | started
4
5 F 10 b 15(d [20|c |27 |c | 38 visual 49 | subsidiary | 5 | was
5 | raining
21 | g |28 |d |39 strategic 50 | plethora 5 | looked
6
22 | f 29 | a | 40 | motiv 5 | had
ation 7 | been
runnin
9
30 | b | 41 | charit 5 | had to
able 8
31 |c 42 | consu 5 | got
mers 9
32 |a | 43 | conno 6 | had
tat 0 | alread
ions
started
33| b perce
ption

IIpuMep cuTYaTHBHOIO 3a1aHUA (Kelca)
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New brand image for Adam’s Michelin-starred restaurant in the UK

Adam’s is a Michelin-starred restaurant, named UK’s No.l by TripAdvisor in Birmingham.
Originally a pop-up, Adam’s reopened in January 2016 as a permanent restaurant with a new visual
brand identity

Sortedby: Ranking Name  Price (low 1o high)  Price (high to low)

Adam's -

#1 of 1,700 Restaurants in Birmingham

996 reviews

*Perfectly polished™ 02/26/2016

*Very special experience on a very..." 02/26/2016
Price; PAB 49 - PAB 153 Map  Visitor photos (437)

{:‘_~ Travelers® Choice™ 3 = Rrbtbas
\Cb" 2015 Winner Lassines: | RS

As a former pop-up restaurant, Adam’s visual identity of both the store and the website was very
basic, with the use of a simple font and a logo featuring the letter A surrounded by a circle, a fork
and a knife, representing the cutlery at the restaurant. The former visual identity featured two main
colors: grey/blue and white. Adam’s website, before the rebrand:

e

The Challehgé:r
The new brand image had to appeal to a variety of audiences, from regular fine diners and
corporate clients to special occasion diners and prospective staff.

IIpumepsl 3a1aHus PoJieBOil U OM3HEC UT'P
A role-play « Social media engagement»
Situation
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Social media engagement is a measure of how people are interacting with your social media
accounts and content.

Activity and engagement is crucial for every social platform to build a positive brand
experience, and develop meaningful relationships with new and potential future customers.

Social media engagement is measured by a range of metrics that could include the following:
*Shares or retweets
*Comments
*Likes
*Followers and audience growth
*Click-throughs
*Mentions (either tagged or untagged)
*Using branded hashtags.

Basically, social media engagement is growing anytime someone interacts with your account
and can be calculated in a variety of ways.

Task: Act out a round-table discussion on social media engagement.
Elaborate on the following issues: how to boost social media activity, how to identify
emotional triggers of your client, how to influence effectively.

1.There is an opinion that creating positive and fun social media engagement you have to use thbese
questions as icebreakers for networking events. What questions would you recommend asking on
social media to increase engagement?

2.Discuss the extract of the book: «In a way, the photos that so many of us post on our social media
sites are badges that we display to all of our friends to tell them of the exotic places we have visited
or the mountains we have climbed. We post them proudly and wait expectantly for our friends to
like them and comment on them. For some, this is a richly rewarding and powerful social
experience, and they dedicate many hours of their day to the activity of posting and liking. Each
little “like” triggers a dopamine drip that keeps them hooked like junkies.» Source: William
Ammerman “The Invisible Brand Marketing in the Age of Au- tomation, Big Data, and Machine
Learning» June 14, 2019.

3.How can you convince customers to go for online shopping or any other activity you need as a PR
specialist? What are ways to persuade someone online?

Kylie Jenner, an American media personality, social- ite, model, and businesswoman. She
has starred in the E! reality television series Keeping Up with the Kardashians since 2007 and is the
founder and owner of cosmetic company Kylie Cosmetics. After being named “the youngest self-
made billionaire of all time” in 2019, Kylie Jenner’s net worth has declined to $700 million,
according to Forbes’s estimates as of October 2020.

Make use of the following helpful phrases:
>Let’s be clear first of all over the general problem.
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>What is your alternative proposal?

> Are there any other points to discuss?

>1"1l leave it there unless there are further questions.
>[‘m all for the opinion that...

>\We can hardly ignore it.

>This suggests that ...

>It’s obvious that ...

Dr. Robert Cialdini, PhD, psychologist, the author of the book «Influence: the Psychology of
Persuasion». There is a book review on Youtube, One Percent Better, Influence | The Psychology of
Persuasion by Robert Cialdini

Dr. Robert Cialdini has spent his entire career researching the science of influence earning him an
international reputation as an expert in the fields of persuasion, compliance, and negotiation. His
books including, Influence: Science & Practice, are the result of decades of peer-reviewed research
on why people comply with requests. Influence has sold over 3 million copies in over 40 languages
and is a New York Times Bestseller.

ROBERT B. CIAU]INI

Make use of the following helpful phrases:

>In spite of much development and understanding in...
> ..remains essentially a land of hopes and promises, but not certainties.
>My personal feeling is...

>It must be admitted that ...

>0One of widespread misunderstandings is...
>Furthermore, ...

>May | have a say?

>’m in favour of...

>t goes without saying that...

>An argument goes that ...

>Given the complexity of...

John Rampton is an entrepreneur, investor, online marketing guru and startup enthusiast. He is
founder of the online payments company Due and productivity company Calenda. John is best
known as an entrepreneur and connector. He was recently named #2 on Top 50 Online Influencers
in the World by Entrepreneur Magazine and blogging Expert by Time. He currently advises several
companies in the San Francisco Bay area, cooperates
with Forbes, TechCrunch, CNN and others.

For more info see https://www.johnrampton.com
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https://www.johnrampton.com/

Make use of the following helpful phrases:

Let me just say at the beginning...

It makes sense (for somebody to do something)...
May I remind you that ...

It goes without saying that ...

It seems illogical for me that ...

I’m afraid, I cannot agree with...

I’d like to point out that...

For the most part...

Y VY Y VY VYV VY VY

Therefore...

The Manipulation Business Game
Directions: Everyone in the group gets a card with instructions. Your card will in- struct you to
either manipulate the entire group or a person in the group to do what- ever it says on the card.
The group will then discuss a topic as a group. (Any topic — like “relapse” “relation- ships” “anger”
“fear” “Where do you see yourself in 5 years” — ANYTHING the Counselor Chooses or just do this
during a normal group discussion or check in) - During the group discussion, your goal is to try to
do whatever it says on the manipulation card, with one catch:
Try to be as subtle as possible with your manipulation goal. Do not be obvious about it.
Instead, try to be as sneaky as possible so that no one can guess what your goal was. Be sneaky
yet manipulative.
Once you feel that you have achieved your goal. Just be yourself again in the group.
After the Group Follow Up:
Go person by person in the group. Start with the first person:
*Ask everyone else in the group if they know what the manipulation goal was for this person. For
every person who could not guess what the manipulation goal was that person gets 2 points.
. Now the person reads their card and explains to the group what they did to try to achieve that
goal. If the group votes and thinks that manipulation goal was achieved the person gets up to an
additional 10 points depending upon how well the goal was achieved.
Do this with each person and see who wins by being the most sneaky and manipulative
Repeat with a new task.
Try to get the entire group really interested in the topic.
Try to get the group to laugh about something totally unrelated to what we are talking about.
Try to get as many people in the group as you can to share about their childhood. Try to get the one
of the counselors or interns to laugh at least once.
Tell a wild story about yourself that is really unusual but try to get everyone to be- lieve it.
Try to get the group onto a totally different topic for a minute then back to the orig- inal topic
without them knowing.
Try to get convincingly get upset at something at least twice (not mad, just upset) and get someone
to apologize.
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Try to get someone in the group to say something nice about you. Try to get at least two people to
make a reference to music.

Try to get the group to agree that something unusual is really good. Try to get at least two different
people to make funny faces.

Try to get the quietest person in the room to share something new about themselves. Make at least 3
strange noises that people hear but no one says anything about.

Try to get the group to try to figure out something that has to do with a math problem. Try to get as
many people as you can in the room to say a color without asking for their favorite color.

Try to get the group to believe one of your favorite things is something really unu- sual.

Try to get as many people as you can to mention a word that starts with Z.

Try to get as many people as you can in the group to say something that rhymes. Pick and unusual
word and try to get as many people as you can to repeat it.

Try to get people to believe something about the town you come from that is completely not true.

HpI/IMepr 3aJaHudA 1JIA paﬁoTI)I HaJl CTOPUTEJIMHTOM KaK 3JIEMEHTOM HApPaTUBHOI'0 TEKCTA

Task 1. In pairs make up your own stories wusing online story cubes
https://davebirss.com/storydice-creative-story-ideas/

-

ROLL AGAIN

Sign up for a FREE creativity email course

Task 2. Create your own comics.

Task 3. Rewrite a classic children story (move characters to a different location, change the
time period, turn female character into males, rewrite it in different genres).

Task 4. Finish the Story game. In pairs or groups finish the story:

Task 5. Write a selling product story (200-250 words) using the storytelling techniques and
persuasive language devices to make your story more engaging, more readable, and more
persuasive.

Criteria (5 points - TOTAL):

0-2 points - Accuracy in English

0-1 points - Content and logical presentation of events

0-1 points - Skills and eliciting emotions and expressions of the character (Linguistic devices)

0-1 points - Impact and rhetorical appeals

Task 6. Make up a mind map of crucial points https://sales-genera- tor.ru/blog/storitelling/

Ilepeyens Tem
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I[IpumepHBIe TeMBI AJs MOATOTOBKH K aHAJM3Y CUTYyaluu (Keiica) U rpynmnoBoi IMCKYCCHH
1.®opMupoBaHUe UMHUIKA ITYOJIUYHOTO AesaTes cpeacTBamMu PR (Ha KOHKpETHOM IIpUMEDE).
2. Texnonmormun PR B cdepe nomutuku: ¢(opMHUpOBaHHE HMMHUIPKA TOJUTHYECKUX JAEATENEH,
MPOJBUKEHHE OpraHu3aluii 1 uaeil (Ha KOHKPETHOM IpUMeEpe).
3. UnTepHer-TexHonoruu B PR-1esTebHOCTH (HA KOHKPETHOM IPUMEPE MTPOABUKEHHUS).
4. Pabora kopniopatuBHoro PR-nenapramenTa opraau3anuu (Ha KOHKPETHOM IIPUMEDPE).
5.CTpyKTypa u 0COOEHHOCTH pabOTHI MPECC-CIYKObI OpraHu3aluy (Ha KOHKPETHOM IIPUMEPE).
6.MccnenoBanus BHEIIHEW W BHyTpeHHEH cpenbl B pabore PR-cnenmamucroB (SWOT- u STEP-
aHam3).
7.KonkypeHTHbIH aHanu3 B pabore PR-crieninanicToB: sTanbl 1 0COOEHHOCTH OCYIIECTBIICHUS.
BoJbie npuMepoB u KeiicoB:
1.https://tubikstudio.medium.com/case-study-lunnscape-identity-design-for-a- landscape-company-
92e1dd99ecc?
2.https://www.thebrandingjournal.com/category/case-studies/
3.https://blog.tubikstudio.com/case-study-andre-corporate-brand-identity/

IIpumepHBbIe TeMBbI /151 IPOBe/IeHUsI PoJieBoii / OU3HeC UIPBbI

1.0tpacneBoii PR (Ha BBIOOp B cdepe cropra, KyIbTyphbl, Typu3Ma, 0Opa3oBaHUS, ITOCYTOBOMH
JIeATEeITLHOCTH ).

2.Ctpykrypa u ¢pyakiun PR-ciryx0b1 (Ha KOHKPETHOM IpUMEpE).

3.Pabora kopnoparuBHoro PR-nenapramMmenTa opraHu3aiuu.

4.Opranusanus 1 poBeJieHue crielnaabHbIX Meponpusatuit ans CMU.

5.0uenka 3¢ peKTHBHOCTH peain3oBaHHOM PR-kamnanuy (Ha KOHKPETHOM MPUMEpPE).
6.CriernabHbIe MEPOTIPHUSATHS JIJIS LIEIEBBIX ayJUTOPUN: BUIBI U OCOOCHHOCTH.

7.KonTenT-ananu3 6a3ucHoro cyonrekrta B pabore PR-crennanicToB (Ha KOHKPETHOM MPUMEpE).

B 3asucumocmu om coépemeHHbIX MPeHO08 U NOJHCENaAHUs CMYOEHMO8 MmeMbl Mo2ym Obimb
O00NONIHEeHbL UTU USMEHEHbI.

IIpuMepHBbIe TeMbI AJs1 MOATOTOBKH JI0KJIA/10B/IIpe3eHTaAlM I

1.0630p OCHOBHBIX MOJIOKEHUH KOJIEKCOB IpodeccuoHanbHOro noseneHus PR- cnenuanucra.
2.3aKoHBI 1 HOPMATUBHBIE aKThl, PETYIUPYIOLIUE AeATeIbHOCT B chepe PR u pekamsl.
3.CtpykTypa 1 0cOOEHHOCTH paboThI Mpecc-CiIy>KObl OpraHu3aIUH.

4.Ponb BBICTAaBOYHBIX MEPONIPUSATHI B POJIBUKEHUH.

5.PR-arenTcTBO: crneun¢puka pabOThl, CTPYKTypa, peaau3yeMble MpOEeKThl (Ha KOHKPETHOM
pUMepe).

6.CerMeHTHpOBaHME TPYII OOIECTBEHHOCTH IPU MPOJIBUKEHNUHU (Ha KOHKPETHOM IpUMEpE).
7.BUIBI COIIMOIIOTMYECKUX UCCIIENOBAHNN B neaTenbHocT PR- crienmanucra.

B 3asucumocmu om co8pemMenHbIX MPEeHO08 U NONCENAHU CMYOEHMO08 meMbl MO2Ym Oblmb
OONONHEHbL UNU USMEHEHDI.

7. IllepeyeHb NPUMEPHBIX BONPOCOB /Il IPOBEACHUS MPOMEKYTOYHOM aTTecTalluu
00y4yaroumuxcst 1Mo JUCHHUIINHE

[lepeuenp koMHIeTEeHINH, (POPMUPYEMBIX B IPOLIECCE OCBOCHUS AUCLUUIUIMHBI COIEPIKUTCS B

pasnene 2. [lepedeHp IUIaHUPYEMBIX PE3YIbTATOB OOYYEHHS IO TUCIUILINHE, COOTHECEHHBIX C
IUTAHUPYEMBIMH PE3yIbTaTaMH OCBOEHHS 00pa30BaTeIbHOM MPOTrPaMMBI.
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Pe3ynpTaThl OCBOEHUS CTyJCHTaMH 3HAHUH M YMEHHH, NpPeAyCMOTPEHHBIX paboueii
MIPOrpaMMOi TUCIMIUIMHBI, OlleHUBatoTCs 1Mo 100-0aIpHO MIKaie U BKIOYAIOT:

1. Texyumii KOHTPOIBH
- moirycemecTpoBasi artectanus - 20 6amion
- pabora nocne arrecranuu - 20 6amioB
2. TlpoMexyToUHAas aTTeCTalus
- MAChMEHHAs YacTh 3a4eTa/sk3ameHa - 30 6ayioB
- YCTHas 4acTh 3a4era/sk3amena - 30 6amion

Tabmuua 5
3ayeTHasi MUCbMeHHAs1 padoTa Yceruplii | PaGora HToro
Makc.-30 6amios 3a4yer B 3a4yer
AynupoBaHue Jlekcuko- ITnceMeHHO cemecrTpe
rpaMMaTH4ecKHii TeCT | e 3a1aHue -100
- 5 bammoB (uTeHue, JeKCUKA U -30 6ammos | 40 GammoB | GammoB
rpaMMaTHuKa) — 5 bayioB (MakcumyM)
— 20 6amos (0.5)

[IpomexyTouHasi aTTecTanus Mo AucuUIuHe «MHOCTpaHHBINA SI3BIK B POQEeCcCHOHATBHON
cdepe» npoBoauTcs B 5 cemecTpe B hopMme 3auera, B 6 cemecTpe B hopme 3K3aMeHa.
3aueT ¥ 9K3aMeH M0 AUCLUUILIMHE IPOBOJSATCS B YCTHO-IIMCbMEHHOM QopMme.
MakcumanbHasl OLIeHKa, BhICTaBIIsieMasi Ha 3a4eTe U 9k3aMmeHe, 60 6amios.
[IpomexyTouHas aTTecTalMsi UMEET CIEAYIOILYIO CTPYKTYpPY:
3aver
1. IlpoBeneHune KOHTPOJIBHOM pabOThl Ha OCHOBE MPOMJIEHHOTO $3BIKOBOIO MaTepHaa,
KOTOPBII BKIIIOYAaeT B ceOs ayAMpOBaHUE, JIEKCUKO-TPAMMAaTHYECKUN TECT, MMCbMEHHYIO paboTy:
HalMcaHue OTYeTa Mo 3aJaHHON Teme. MakcuMainbpHas olieHKa coctaisieT 30 0amios.
2. YCTHBIM OTBET BKJIIOYAET CHUTYAI[MOHHOE 3aJjaHue (aHaJIW3 MUHM Kelca). MakcuManbHas
oreHka coctanisier 30 6amwtoB (cm. Tabmurna 5)
OK3aMeH

1. IpoBenenre KOHTPONBHOM pPaGOTBl Ha OCHOBE IIPOMIEHHOTO S3BIKOBOTO MaTepHala,
KOTOPBII BKJIIOYaeT B ceOs ayaupOBaHME, JIEKCUKO-TPAMMATHUECKUI TECT, MUChbMEHHYIO
paboTy: HamucaHue HCTOpuM B (¢dopMare CTOPUTEIUIMHI. MakcuManbHas OlIeHKa
coctasisieT 30 6amos.

2. YCTHBI OTBET BKJIIOYAET: MPOEKTHYIO PaboTy «Ananus u ycunenue 6penda coyuanvHo-
KyIbmypHo2o oovekmay (KOMaHIHas He 0oJiee 4 YeTOBEK WM WHIUBUTyaJIbHAS).
ITpoekTHast paboTa MpeacTaBiasieT COOOW CIENUATbHO OPraHU30BAHHYIO, CAMOCTOSTEIHHYIO
NeSITeTbHOCTh CTYJICHTOB, HAINlPaBICHHYIO HA PEIICHHE NMPAKTUYECKH W TEOPETHUECKH 3HAUYMMOU
npobiemMbl U OGOPMIIEHHYIO B BHJE KOHEYHOro mpoAaykra. OCHOBHas 1Leidb HPOEKTHOH
NeSITEIHbHOCTH COCTOUT B TNPHOOPETEHWH W PA3BUTHU Yy CTYIEHTOB TMPAKTUYECKUX 3HAYMMBIX
3HAHWI U YMEHUH, a TAK)KE OIBITa CaMOOPTaHU3AIIHH.
AHanmu3 W ycWJIeHHE OpeH/Ja COIUATbHO-KYJbTYPHOTO OOBEKTa (Hampumep, JIF0OOW Mapk
Mocksbl wiu apyroro ropona (https://parkseason.ru/parki-moskvi/).
OuHanpHas paboTa COCTOMT U3 MHHHM-OpPEHIOYK B BHJIe caMOMl KHUTH OpeHaa (pa3aaTOdyHbIN
MaTepuai), MyJIbTUMEIUNHON MPE3CHTAIlMN C YCTHOW ee 3aluTol (B ayJUTOpHH WK B (opMaTe
BHJICO0) M OTBETHI HA BOTIPOCHI (B ayJAUTOPHH).
Bbpennbyk, a uMeHHO odUIMATBHBIA TOKYMEHT, B KOTOPOM PacKpbiTa MHIWBUAYAILHOCTH
OpeH/1a TOJDKEH BKITFOYATh:
- Onrcanue MO3UIIMOHUPOBAHUS OpeH/1a: BKIIOYAET B c€0sl MUCCHIO M IICHHOCTH KOMITaHUH,
YHHUKAJIbHOE TOPTOBOE MPEATI0KEHNE, SMOIIMOHATIbHBIE U palliOHAJIb- Hble IPEUMYILIECTBA.
- [lopTper noTpedbuTenst — onucaHue 1eeBO ayMTOpUN OpeHa.
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- Ha3Banue OpeHna: ero 3HaueHUe, HAMMCAHUE U MPOU3HOIICHUE — €CIIM OHO CIIOKHOE U
HeoueBuaHoe. CioraH WM JSCKpUNTOp (KenaTesbHO). PUPMEHHBIH 3HAK, €ro JONYCTHMBIC H
HEJOMyCTUMBIC BapuaHThl. OupMeHHbIe MPUDTHI U CIOCOOBI MX coueTaHus. DUPMEHHBIC 1IBETA U
CITOCOOBI MX COYETAHMS.

- Bo3moxHas crpaTerus npoBmKeHUs: OpeHa.

- Bo3MOXHBII KOHTEHT B COIMAIBHBIX ceTsAX (5 m Oojiee el il KOHTCHTa B OJiore u
COLIMATILHBIX CETSAX C MPUMEPAMU).

MakcumanbHas orieHka coctasisieT 30 6amnoB (cm. Tabnuma 7).
JlomonHuTENbHBIE 3alaHusT W moapoOHas uWHGOpManus Ha 00pa30BaTEIBHOM  IOpTaie
www.org.fa.ru

Tabnuna 6
Cemectp dopma JTan KOHTPOJIs KouunyecTBo
KOHTPOJIS 0a/1J10B
\Y 3auer 1.KoutponbHast | AyaupoBaHue S)
pabora Jlekcuko — 20
rpaMMaTHYECKHI
TECT
[Tucemennas 5
pabora (Report)
2. VYCTHBIA OTBET (CHUTYalMIOHHOE 30
3aJIaHHE)
Hroro 60
Tabnuua 7
Cemectp dopma JTan KOHTPOJIs KoanuectBo
KOHTPOJIS 0aJ110B
Vi DK3amMeH 1.KontponpHast | AyaupoBaHue 5
pabota Jlekcuko — 20
rpaMMaTHYeCKHI
TEeCT
[Tucemennas 3)
pabota
(CropuTtenauHr)
2. Ycrueiii otBet | IIpoexTHas 30
paborta «AHanu3
U yCUJICHHE
OpeHna
COIMANILHO-
KYJIBTYPHOTO
00BEKTa»
Hroro 60

IIpumep TecTOBBIX 3aaHNH (3a4eT/IK3aMeH)

Task 1. You will hear a recording describing an experiment conducted by Joshua Bell. Decide
whether the following statements (1-5) are True, False or Not Stated.

1. Joshua Bell is one of the greatest violinists in the world.

True False Not stated
2. Joshua Bell was performing first at Boston Symphony Hall and then at the railway station.
True False Not stated
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3. 2,300 year ago Aristotle wrote the single most important work on persuasion “Rhetoric”.
True False Not stated
4. Joshua Bell read Aristotle’s works, that’s why he conducted the experiment.
True False Not stated
5. People travelled for miles to hear the artist play one night and next time didn’t even pause for a
moment to listen because ethos and pathos were missing.
True False Not stated

Task I1. For questions 6-10, fill in the gaps with one word that you’ll hear.

Joshua Bell said of the experience: “It was a strange feeling that people were actually 6. me.
... At a music hall, "1l get 7. if somebody coughs, or if someone’s cell phone goes off, but
here my expectation quickly diminished. | was oddly 8. when someone threw in a dollar.
”What changed? Same music, on the same violin, played with the same 9. and by the
same man. Why did people listen and then not listen?

Aristotle would be able to 10 :

LEXIS & GRAMMAR
READING AND COMPREHENSION

Task I11. Task IV. For questions 16-20, read the extract ignoring the missing parts (A-F).
Then look at the missing parts and fill them in the gaps. There is one extra you do not need.
Throughout the history 16.__, many practitioners have claimed that public relations advocates
operate in a court of public opinion that is similar to a court of law. There are three 17._ of a
supposed court of public opinion, however. First, not all organizations, interests, and publics have
18. in the court. Those with the most money and power are represented best. Second,
publics and also the media generally do not have the opportunity to search for all the information
they need to put the positions of advocates 19._ . Third, the comparison of public relations
people with lawyers is a poor one at least the comparison with trial lawyers. Kruckeberg (1992)
instead compared the public relations person to a 20. —a professional whose job is to repair
bad organizations rather than to de- fend them. Bivins (1989) pointed out, similarly, that not all
lawyers are advocates. Corporate lawyers, for example, are counsellors who work to keep
corporations out of trouble rather than to defend them once they are in trouble. The court of public
opinion, therefore, does not automatically make asymmetrical public relations ethical, and a
symmetrical role of counsellor rather than advocate is easier to defend on ethical grounds.

A. of public relations B. equal representation C. into perspective
D. major criticisms E. for example F. “rehabilitating social worker”

Task IV. Match the terms from the active vocabulary (21-25) on the left with appropriate
definitions (a-f) on the right. There is one extra definition you do not need.

21. Alliterations a) The relations between a brand and an influencer.
The influencer produces content for the brand in
exchange for compensation

22. Collaboration b) The number of times a specific content is exposed to an
audience
23. Ethos c) The conspicuous repetition of identical initial consonant

sounds in successive or closely associated syllables within a
group of words

24. Impressions d) An appeal to the emotions of the audience
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25. Pathos e) An appeal to logic and reason

f) An appeal to the writer’s credibility and character

Task V. For questions 26-32, choose the correct preposition or particle if necessary.

26. Bowen’s Model for ethical decision-making is specifically designed to help issues
management.

27. This model helps a PR professional make correct decisions a management process in order
to avoid ethical problems.

28. Questions that a professional should consider include “am I proceeding a morally good
will?”

Task VI11. Change a word form to fill the gap.

33. In (to develop) countries, foreign ownership brings costs and benefits.

34. International Labour Organisation implies that non-exploitive forms of labour have been used
in the (to produce) of the goods sold under this labelling criterion

35. A material source of wealth, (to include) fresh water and oil or mineral deposits,
occurs in a natural state and has economic value.

Task VIII. For questions 38-42, identify rhetorical strategies: logos (L), pathos
(P) and ethos (E).

38. Authority of the speaker.

39. Appeal to the arguments.

Task IX. For questions 43-50, put the verbs in brackets into the correct form (Narrative
tenses and Conditionals).

43. Martha was feeling very bad after she__(to run) away from her own wed- ding with Glen.

44. She wondered, what would her mother__(to say) about all this if she were alive.

45. If her mother____ (to be) there, maybe she wouldn't have had the chance to slip away.

WRITING
Task X. Story selling is a type of sales strategy where sales and marketing professionals seek to tell
stories that highlight the benefits of a product or service, rather than discussing its prices, product
models, product features or uses. Story selling works by acquiring real stories from customers about
how a product or service helped them. However, story selling can also work by developing fictional
narratives that show customers how they can benefit from purchasing and using a product or
service.

Write a selling product story (200-250 words) using the storytelling techniques and persuasive
language devices to make your story more engaging and more persuasive.

Task X. Your task is to write a “How I turned my weakness into my strength” story that
might help you feel heard and recognized.

For all human beings a key part of identity development is storytelling. The stories we tell about
what we see, hear, and experience help us to construct our own unique identities as well. These
stories also allow us to communicate who we are to other people. They form what psychologist
Daniel McAdams calls a narrative identity. Narrative identity is an individual’s life story. It
combines memories from the past with our stories about the present and our imagined future.
McAdams describes narrative identity as an internalized story you create about yourself—your own
personal myth.
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Criteria (5 points - TOTAL):

1 point - Creativity. Style. Originality: The piece shows a freshness of imagination, creativity, and
individuality. A student uses literary devices (metaphors, similes, hyperboles and etc.) to create a
special effect in his/her writing.

1 point - Plot Structure: The sequence of events (narrative structures), dialogues (if necessary), and
emotional movements are well crafted.

1 point - Quality of Writing. Coherence and Cohesion: Organization is logical, coherent, and
effective. A student uses cohesion in such a way that it attracts no attention. Sentence fluency is
smooth and expressive.

1 point - Quality of Writing. Lexical Resource: Word choice is specific and memorable. A student
uses a wide range of vocabulary with very natural and sophisticated control of lexical features. Rare
minor errors occur only as ‘slips’.

1 point - Quality of Writing. Grammatical Range and Accuracy: A student uses a wide range of
structures with full flexibility and accuracy.

Listening Reading | Lexis & Grammar
Task | Task 2 Task 3 Task 4 Task | Task 6 | Task 7 Task 8 | Task 9
1 5
1T 6 ignoring | 11B 16 A 21C | 26with | 31developing 36E 41had run
2F 7 upset 12A 17D 22A | 27in 32production 37L 42have said
3T 8 grateful 13E 18B 23F | 28with | 33including 38P 43had been
4NS | 9 passion 14C 19C 24B | 29as 34persuasive 39L 44happen
5T 10 explain | 15D 20F 25D | 30by 35statements 40E 45had  not
told
46 knew
47 valued
48  would
ring
49to make
50will/would
your father
do

Oo0pa3en 3K3aMeHALMOHHOTI0 OnJIeTa

®egepanbHOE rocy1apcTBEHHOE 00pa3oBaTe/bHOEe 0I0/IKeTHOE YUpe:KIeHne
BbICLLIET0 00pa3oBaHus
«®UHAHCOBBIA YHUBEPCUTET IPU MPABUTEJbCTBE POCCUNCKOM
®EJIEPALIUN»
(PuHAHCOBBIN YHHBEPCHTET)

Kagenpa «MupopmaTuka, MaTeMaTHKa U 001leryMaHUTaApPHbIE HAYKI
Jucuunimna: « AHoCcTpaHHbI A3bIK B IPo¢ecCuoHANBHOI cdepe»
daKyabTeT:

®opma 00yueHHsI: OUHAasA

Cemecrtp: 6

Hanpasienue noarorosku: 42.03.01 Pexiiama u cBsi3u ¢ 00111eCTBEHHOCTHIO

3K3AMEHAIIMOHHBINA BUJIET Ne 1
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1. [IpocnymraiiTe ayAMOTEKCT U BBIOJIHUTE 33[aHUSI HAa €T0 OCHOBE.

2. BbINOIHUTE JIEKCHKO-TPAMMATHYECKUE 3a1aHHS.

3. Hanmmmwmre uctoputo (Story-telling)

4. 3amuTa NPOEKTHOH padoThl «AHAIIU3 M YCHICHHE OPEHa COLHANIbHO-KYIbTYPHOTO 00BbeKTa» OTBETHI
Ha Bonpockl 30 6amioB

IToaroroBuna: npoueHT Mutsakuna K.B.
VY1Bepxkaaro:
3aBeqyroUIii Kadeaper
«Mudopmarrka, MaTeMaTHKa M OOIIETYMaHUTAPHBIC HAYKH IMapaxxa H.A.
« » 20 r.

@DoH/IbI OLIEHOYHBIX CPEACTB JIA NPOBEPKHU KAKI0H KOMIeTeHU U, GopMupyemMoii IuCIUNIHHON
npeacrasJiensl B [Ipuioxenun 1.

8. IlepeyeHb OCHOBHOI M /IONOJHHUTEJbHOH Y4YeOHOH JHMTepaTypbl, Heo0OXOoAUMOH s
OCBOEHMS THCIMIIJIHHBI

OcHoBHas JInTepaTypa

1. MenBeneBa K.O. AHMIMACKHMIA A3bIK Ui  CICHHATMCTOB TI0 pEKIaMe U CBS3SIM  C
obmecteeHHocThio= English for advertising and public relations: yue6noe mocoome /K. O.
Mengenera.- MockBa: KHOPYC, 2023.-180 c. - (bakanaspuar).- URL: https://book.ru/books/

Jlono/THUTeIbHAS JIUTepaTypa

2. JlpoosimeBa H.H. Public Relations and Publicitty. Basic Concepts and Terms. AHrnuiickuii
A3bIK: yueOHoe mocoOue A mepBoro rojga oOydeHus MO HampaBieHuro "Pekiama M cBsi3u €
oOmiecTBeHHOCTBIO" (mporpamma mnoArotoBku OakanaBpoB) / H.H. JlpoGsimeBa, O.A. A3zaposa,
O.1. MakcumoBa, E.b. ManaxoBa; ®uHyHHBepcUTET, JlemapTaMeHT AaHIJIMHCKOrO S3bIKA H
npodeccuoHaIbHOM KOMMYyHHKanmu. - MockBa: Ilpomereit, 2022. - 228 c. - Teker:
HETOCPEICTBEHHBIN

3. Yukunena, JI. C. Aurnwmiickuii s3bIk JUtst myOoauuHbix BeicTymienuid (B1-B2). English for Public
Speaking : yaeOHOe mocobue ms By3oB / JI. C. UnukwmiieBa. — 2-¢ W31., Ucnp. ¥ g0 — MoOCKBa :
NznarensctBo FOpaiit, 2023. — 167 ¢. URL: https://urait.ru/bcode/512417 .

4. Aurnuiickuit s3eik Ui rymanutapues (B1-B2). English for Humanities : yuebHoe nocobue s
By30B / O. H. CroruueBa, A. B. bakynes, I'. A. ITaBnosckas, E. M. MykoBHukoBa. — Mocksa :
U3narensctBo KOpaiit, 2023. — 178 ¢. URL: https://urait.ru/bcode/516738

5. KapmoBa M.P. Business Correspondence: a Guide to Press Release Writing. - cOopHUK
METOJMYECKUX YyKa3aHUM W 3aJaHuil JUIsl CaMOCTOSATEIBbHON paboThl CTYIAEHTOB 2 Kypca,
OakamaBpuat, 42.03.01 «Pexnama u cBsi3u ¢ oOmecTBeHHOCThIO», 2022 - 42 c. UOII. — URL:
guide to press release.pdf. (mara myomukarmuu: 04.07.2022). — TekcT: 3neKTpoHHBIHA. — Pexxum
nocryna: MOII. Qucuunnunaa MHOCTpaHHbIi s3b1Kk. MeToauueckuil Mmarepuail. — ToabKo 1Jis 3aper.
I10JIb30BATENEH.
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6. Follow the Right Way. Professional English for PR Stu- dents: AHrimiickuii $3BIK B
npodeccuoHaibHON cepe ansa HampaBieHus «Pekiiama u cBs3u ¢ oOmiectBeHHOCTHI0» / H.B.
CaBuenko, O.A. A3zapoBa, E.b. Manaxosa, H.H. JlpoGrimeBa; ®unynuBepcuret, JlenaprameHt
SI3bIKOBOM moAroToBKM - Mockaa: [Ipomereit, 2023. - 208 c.

9. Ilepeyenb pecypcoB HH(POPMANMOHHO-TEJIEKOMMYHHUKANIUOHHON ceTn «UWHTepHETY,
HEe00X0UMBbIX /115l OCBOEHHUS TUCHUILINHBI

1. Dnextponnsie pecypcsl BUK:

* DnekTporHas Oubnmoreka @unancosoro yausepcuteta (Ob) http://elib.fa.ru/

* DnektporHo-0mOmoTeyHas cuctema BOOK.RU http://www.book.ru

* DIIEKTPOHHO-OMOIMOTE Has cucTeMa «Y HUBEPCUTETCKasi OMOIoTeKa OHJIAMH»
http://biblioclub.ru/

* DNIeKTPOHHO-OMOMIMoTe Has cucreMa Znanium http:/ www.znanium.com

* DJIeKTPOHHO-OGMGIMOTeuHas cucTeMa m3naTenscTsa «FOPAWT» https://urait.ru/

* DNeKTPOHHO-OMbIMoTeuHas cucrema uznarenscTa [Ipocnekt http://ebs.prospekt.org/books

* DJIeKTPOHHO-OUOIMOTEYHAs cucTeMa u3aarenabcTa Jlans https://e.lanbook.com/

* JlenoBas onnaiiH-6ubmmoteka Alpina Digital http://lib.alpinadigital.ru/

* DnektpoHHas Oubnuoreka M3narensckoro noma «I'pedbennuxoy https://grebennikon.ru/

* Hayunas snektponHas 6ubmmoteka eLibrary.ru http://elibrary.ru

* HarmonasibHas 35ekTpoHHas ouoimoreka http://H30.pd/

» Academic Reference http://ar.cnki.net/ ACADREF

* [laker 6a3 mannbix komnanuu EBSCO Publishing, kpymHelimero arpera- topa Hay4HBIX PeCypcoB
BEIYIIHUX M3aTeNbcTB Mupa http://search.ebscohost.com

* DieKTpOHHBIC POAYKTHI U3aTenbeTBa Elsevier http://www.sciencedirect.com

* Emerald: Management eJournal Portfolio https://www.emerald.com/in- sight/

+ Henry Stewart Talks: bubnuoreka Ownnaitn Jlekunit mno busHecy u  MapkeTusry
https://hstalks.com/business/

* Oxford Scholarship Online https://oxford.universitypressscholarship.com/

* Komnekius vayunsix sxypHaino Oxford University Press https://academic.oup.com/journals/

* Scopus https://www.scopus.com

* DJIeKTpOHHAs! KOJUIEKIIUS KHUT n3naTenbeTBa Springer: Springer eBooks http://link.springer.com/
*Henry Stewart Talks: buGmuoreka Ownnaiin Jlekuuit no busnecy u  Mapke- TuHry
https://hstalks.com/business/- Annual Reviews

*I{udposoii apxuB HayuHbIX KypHaioB: http://arch.neicon.ru/xmlui/

*UOIT https://org.fa.ru/

10. MeToauueckne yKazaHus 1l 00yYAOIIUXCS 110 OCBOCHUIO JUCIHIIJIMHBI

CryneHTaM npu TOATOTOBKE CIEAYET MCIIONIb30BaTh HOPMAaTUBHBIE JOKYMEHTbI (DHUHAHCOBOIO
yHUBEpcUTeTa, MeToAnMYecKue PEKOMEHJAMKM N0 IJIAHUPOBAHMIO M OpPraHW3alMd BHEAYJUTOPHOMU
CaMOCTOSITENIbHOW paboThI CTYJICHTOB 110 00pa30BaTeIbHBIM IporpaMMamM OakaiaBpuaTa U MarucTpaTypsl
B OUHAHCOBOM YHMBEPCHUTETE, yTBEpKIAEHHbIE Npukazom PuHyHuBepcurera oT 11.05.2021 r. Ne 1040
(cM. caiit duHaHCOBOrO YHHBEpPCHUTETA: HAa TJAaBHOW cTpaHMue pasnen «Ham yHuBepcuteT»; naiee
«Enunast mpaBoBas 6a3a @UHYHUBEPCHUTETAY), HCTIOJIB30BaTh METOIMUECKHIE PEKOMEHIalnK Kadeapbl

Jis ycrenmHoro M3y4eHus TUCHMIUIMHBI «VHOCTpaHHBIN S3bIK B Mpodeccro- HaIbHOM cdeper
CTyJEHTaM HEOOXOAMMO 03HAKOMUTKCS: C COZlep KaHueM paboydeil mporpaMmbl JUCIUIUIMHEL, C LEIsIMU U
3aJa4aMy TUCIUILTHHBI, €€ CBS3SIMH C JpY- TUMH JUCHUIUTMHAMHU 00pa30BaTeIbHON MPOTrPaMMBl, a TAKKE
METOJMYECKUMU pa3- pabOTKaMH IO JaHHOW TUCHIUIUIMHE, pa3MelieHHbBIMHU B 1aHHOM DY Ke.

ITpu MOATrOTOBKE K CEMMHApaM CTYAEHTHI JTOJIKHBI:
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-BBIIIOJIHUTD JOMAIIHAE YCTHBIE U MIUCbMEHHBIC YIIPAKHEHMUS,
-BBIYYUTh aKTUBHYIO JIEKCUKY I10 TEME IIPAKTUYECKOr0 3aHATHS,
-IPOCITYIIaTh ayIUOKYPC U BBIIOJHUTD YIIPAKHEHUSI HA €r0 OCHOBE,
-IIOATOTOBUTH IIPE3CHTALMIO 110 U3y4aeMOU TEME

-[IOBTOPUTbH MaTepHuall, U3y4YEeHHBIN paHee

Heabr npakTHyeckHX  (CeMHHAPCKHMX) 3aHATHH —  (QopMUpOBaHME  KOMMYHUKATUBHBIX
KOMIIETeHIIMHoOyUaromuxcsi B 001acTH Mpo(ecCHOHANBHOTO OOIIEHHs] M CIIOCOOHOCTH IPUMEHSThH
S3HAHUA HWHOCTPAHHOI'O A3blKa HA YPOBHC, JOCTATOYHOM [JIsI MCKIIMYHOCTHOI'O O6H.[CHI/I$I, yqe6H0171 u
npo¢eCCHOHATIBLHOM 1eATEIbHOCTH.
I[JISI JOCTHIXXCHUA 3TOM LCJIN UCITOJB3YHOTCA OCHOBHBIC BU/IbI y‘I€6H01>'I ACATCIIbHOCTH, HCO6XOI[I/IMBIG
Ha 3aHATUAX [IPU U3YUYEHUH HHOCTPAHHOTO S3bIKA!

OO0yuyeHue YTEeHU10

[lenb: HAyYUTHCS U3BJIEKATh M aHAIM3UPOBATh MH(OPMAIUIO U3 TEKCTa.
O6y‘-IaIOH.II/IeCFI CaMOCTOATCIIbHO U3YyYar0T MPEAJIOKCHHBIC TCKCThI 10 TEMaM JUCIUIIIMHBI 1
BBINOJIHAIOT Pa3IMuHbIE 3aaHNs HAa OCHOBE TeKCTOB. [IpoBepka moydeHHbIX 3HAaHUH OCYILECTBIIAETCS
Ha NPAKTUYCCKOM 3aHATHUH.

OO0y4eHnue rpaMmMaTHuKe

HCJ'IBI HAaYYHUTBCA T'paMMATH4YCCKU IMPABUJIBHO HCIIOJB30BATh JAHHOC I'paMMATH4YCCKOC ABJICHHUC B
YCTHOM M MMCbMEHHOM pedd. YTpakHEHHsI IPOBEPSIOTCS Ha MPAKTUYECKUX 3aHATHSIX.

OO0y4eHue ropopeHuI0

Lens: ¢dopmupoBaHre yMEHHWA W HABBIKOB YCTHOM TMOATOTOBJICHHOM W  HEMOATOTOBICHHOU
npoecCHOHANFHO OPHUEHTHUPOBAHHOW pEUd C LENbI0 HCIOJB30BaHUS COOTBETCTBYIOIIMX HABHIKOB B
pohecCHOHANBHBIX AUCKYCCUSX, KOH(EepeHIHX, IIepe- TOBOpax, UHTEPBBIO U JIp.

OOyuenue nucbmMy

[lenb: popmupoBaHUE YMEHHI MHCBMEHHOM pealu3allid KOMMYHUKATHBHBIX HaMEpEHUMN; MEepeBOj C
MHOCTPAHHOI'O S3bIKa HAa PYCCKHM U C PyCCKOIo si3blKa Ha MHOCTPAaHHBIA MH(OpMaIUK, OTHOCSIIEHCS K
npodeCCHOHAIBHBIM c(hepaM U CUTyaIusIM OOIIEHUS.

OO0yueHue ay1MpoOBaHUIO

Llenb: hopMupoBaHre yMEHUH MOHUMAaHHUS MOHOJIOTMYECKOH M JHAJOTMYECKOH pedM IesloBOro,
Y3KOCHEIMAIIbHOTO M HAay4yHOTO XapakTepa Ha CiIyX, KaKk IpPU HENOCPEJACTBEHHOM OOILIEHUH, TaK U B
3aIMCH; pa3BUTHE HABBIKOB MOCTPOCHHsI COOCTBEHHOTO TEKCTa Ha OCHOBE MPOCIIyIIaHHON HH(OpMaIUH.

Mertonnyeckue ykazaHus Uisi oOydaroluuxcs MO0 U3YYeHHIO JUCUMILIMHBI «HOCTpaHHBIN S3BIK B
npodeccuoHaIbHON chepe» — ITO KOMIUIEKC PEKOMEHJAIMA M Pa3bsiCHEHUH, MO3BOJSIOMIUX CTYACHTY
OakanaBpuaTa ONTUMAJbHBIM OOpa30M OpPraHU30BaTh IMPOIECC MOJATOTOBKM K 3a4eTy WJIM 3K3aMeHY,
o0ecreynTh HaBUTalMI0 OOY4YaloUIMXCs B MpolLecce M3Y4YeHUs JUCHUIUIMHBL —PekomeHnanuu
OPHUEHTHPOBaHbI Ha oOecnedeHre A(HPEKTUBHOCTH Y4EOHOTO Tpolecca MO W3YYCHHIO JUCIMIUIMHBI U
MOJTrOTOBKY CTYJEHTa K KOMMYHHKALMU B OOIIEKYJIBTYpPHOM, OOIIe- S3bIKOBOM U MPO(ECcCHOHATHHOM
0JIe AESITETbHOCTH.

Meroanyeckue yKa3aHus 10 NOATOTOBKE MYJIbTHMEIUIHOM NPe3eHTAlMU

Xoporias mpe3eHTalusi MOMOraeT MOHSTh BBICTYMAIOLIET0: OHA IOMOTaeT yAepXaTb BHUMAaHHE
ciymareneil. Xopouryro Mpe3eHTalUl0 OTIMYAeT BHATHOE M3JIOKEHHE M XOpoulas Mojada MaTepuaia.
CaMy1o BakHYIO 4acTh pabOThl MO MOJATOTOBKE MPE3EHTAlMU MOXKHO cJieNaTh Ha Oymare, He BKIIOuas
kommnbioTep. CHauyasla HYXHO BbIOpaTh TeMy (€M OHAa CTPOro He 3ajJaHa MpenojaBaTeieM), 3aTeM
ONpEeAeNUTh 1LIeNb IMPE3eHTAllM W paclpenensere apryMeHThl B HY)KHOM Mopsiake. Temepp MOXKHO
BKJIIOYAaTh KOMITBIOTEP M MCKATh KAPTUHKH I Mpe3eHTaluu. He cTouT HauMHaTh ¢ MOMCKa KapTHUHOK.
Onu yBoasaT ot nenu. Ecnu y Bac Masio BpeMeHu, KapTUHKH MOYKHO BOOOIIE HE CKaTh. YepHBI TEKCT Ha
6enoM ¢oHe, OyTydd OCMBICIIEHHBIM, IOMOTa€T TOHOCUTH MBICTh U 0€3 KapTHHOK.

Tema. Tema nomkHa OBITH JOCTATOYHO Y3KOH, YTOOBI B KOHIIE MPEJIOKUTH PEHICHHE MPOOIeMbl
WJIM c/ieNiaTh YeTKui BoIBOJ. CyikaiiTe TeMy 0 TeX MOop, MOKa Mpe3eHTaluss  He YI0XKUATCS B
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10 KOPOTKUX ITYHKTOB. XOpOIIO CPOPMYIHPOBAHHAS TeMa CaMa MOJCKA3bIBAET CTPYKTYPY BBICTYIUICHUS.
Lenb. Lens npe3eHTanuu A0KHA ObITH KOHKpETHOH. DOpMyNIHpOBKa 1€/ HAUMHAETCS C BOIIPOCA: YTO 5
X04y M3MEHHUTh B MOBEJICHHM, MUPOBO33PEHHUU CIyHIaTeled WM Kakoi MpoOen B MX 3HAHUAX s XOUy
BOCHOJIHUTH. Hanpumep, «51 xody, 4ToObI MOM CIIyIIATEIH HOHSIIM 3HAUUMOCTb KOPIIOPATUBHOMN ATUKI.
SlcHas 1enp ornpeesisieT TOYHOE COAepKaHue U 00JerdaeT mogdop apryMeHToB.

Cuenapuii. OGpa3HO TOBOps, LIETb MPE3EHTAIMH — 3TO TO, YTO Bbl XOTUTE U3MEHHUTH B T'OJIOBE
CIIylIaTens, a CLIEHapUil — 3TO TO, KaKk BbI IPUJETE K ITUM M3MeHeHusM. C IepBoro ciaija ayauropus
JI0JIKHA MIOHUMAaTh, YTO UMEHHO OHa ceiuac y3HaeT. Ha cnaiine «Coznepxanue» cieayer npsmo yKasathb,
4To OyzeT Janbiie. B xopomieil mpe3eHTanuy BCeraa NpUCcyTCTBYET HHTPHUTa, TE3UC U aHTHUTE3HC, YTOObI
CIIyIIaTeIy MOTJU B3IMVIAHYTh Ha MpoOJeMy C pas3HbIX CTOpoH. Ilnoxas mpeseHTanus 3aKaHUMBAETCS
CIIOBaMH <ATO BcE». BMecTo 3TOro Hy»XHO IaTh KpaTKOE pe3loMe WM BbIBOJ. UTOOBI MOATOTOBUTH
CLEHAapUi, MOKHO UCIIOJIb30BaTh MEHTaJbHbIE KapThl. i1 UX CO3JaHUs CYLIECTBYIOT Pa3HbIE CEPBUCHI,
Hanpumep, MindMeister u Xmind.

IIpumepsol. Teopust U npakTUYECKUEe MPUMEPHI B MPE3EHTAIUU JIOJKHBI OBITH COaJaHCHUPOBAHBI.
PeanbHble ucTopuM r0A€M M KOMIIAHWNA, CKPUHILIOTHI MPOTrpaMM M T.J BCEr/A BBIMJISASAT MHTEPECHO U
yOequTeNbHO.

Caaiiapl. YepenyiTe ciaibl ¢ TEKCTOM B H300pakeHUsIMH, He 3a0biBaiiTe mpo rpaduku. OT oueHb
«KpEaTUBHBIX» CIANA0B ¢ OOJIBIIUM KOJIMUYECTBOM aHUMAIlUU Cepbe3Has ayIUTOPUU OBICTPO yCTaeT.
3aBepuienue. Ilnoxoe BBICTYIJIEHME 3aKaHUMBAETCS Tak: «IJTO BCE, TENEPb BOMIPOCHI». Xopollas
MIPE3CHTAlUs 3aKAHUYMBAETCSI MHCTPYKLHMEW WM BBIBOJOM. MOXHO CKa3aTh, rjae HalTU
JIOTIOJIHUTEIIbHYIO uHpopmanuto. L[BeroBoe odopmiienne. B mpeseHTanum OOMKHO ObITH 1-2
OCHOBHBIX 11BeTa. Hanmpumep, nns hona, Tekcta u ukoHoK. He MeHsiite nsera 6e3 Heodxoaumoctu. Ecnu
BBI JIeJIa€Te€ KOPIIOPATUBHYIO MPE3CHTAINIO, UCTIONb3YiTe upMeHHbIe 11BeTa. Ecni upMeHHBIX 1IBETOB
HET, BOCIOJIb3YHTECh caliTaMu 10 MoA00pY LIBETOB, HampuMmep, https://flatuicolors.com/.

KoutpactHocTh. Vcnons3yiiTe koHTpacTHbie 1BeTa. CaMblil OOJIBIION KOHTPAcT: YEPHBIA H
6emnbiit. OcTalibHbIE MOXHO IPOBEPUTH C IOMOIIBIO CEPBUCA TPOBEPKH KOHTPACTHOCTH.

Menbme mpugToB. st co3manus npe3eHTallMy BIOJIHE JOCTaTOYHO OHOTO mipudTa. Bozpmure
coBpeMeHHBbIH mpudT 6e3 3aceuek: Open Sans, Roboto, PT Sans. 910 mpocTteie OecrutatHble MIPUQTHL,
KOTOpBIE JIETKO YUTaTh. AKIIEHTHI MOKHO JI€JaTh, MEHSS1 HACBILIEHHOCTh MIPUQTA.

IIpaBuio Tpereii. DTO MpaBWIO CO3AAHUS MPE3EHTALUN MOMOTaeT PacHoIOKHUTh OOBEKTHI Ha
ciaiijie Tak, 4yToOBl Ija3 cpa3y BbLIEISUI caMoe BakHoe. PasgenuTe ciaili Ha TpeTH BIOJb U IMOMIEPEK.
3HaunMble OOBEKTHI pacrojaraiitTe Ha IepecedeHusX. 3HauuMble OOBEKTHI — 3TO 3arojOBKU U
WJUTFOCTPALIVH.

Texcr Ha ciaiine. OauH ciaiiy — oJHa MbICIb. Tako#i ciaiij JIETKO MPOYUTATh U 3allOMHUThE. OH
OyleT mojaep>KuBaTh BHUMaHue ayauTopun. CKOJBKO MMEHHO TEKCTa Oy/eT Ha cliaiijie, 3aBUCUT OT
pasmepa ayauropuu. [Ipu aynutopun B CTO 4eJIOBEK, YUTATh OOJIbINE JECATH CIOB Ha ciaiife OyneT yxe
TPYZIHO.

KoanuyectBo ciaiinoB B mpe3eHtanmu. [Ipocroe mpaBuiao, KOTOpOe MOXHO B35Th 33 OCHOBY IIpH
CO3JJaHUU NIPE3CHTALNM — OJIUH CJaiil B MUHYTY.

HN3o0paxkenns. @otorpaduy U MKOHKM TIOMOTAIOT  PACKPBITh  COJEp’KaHHE, HO HE JOJDKHBI €ro
3aMeHATh. Eciiu BbI HallUIM KpacuByr0 GoTorpaduio «B TEMY», KOTOpask HE MOMOTaeT PaCKpPhITh MBICIb,
HE HCIOJIb3YHITE €e.

OaHOTHNHOCTH CcJIAlI0B. B mpe3eHTanmu Bce 3JIEMEHTHI JTOJDKHBI OBITh OJHOTUIHBIMHU. CraenaiTte
HECKOJIbKO IIa0JIOHOB JUISL KaXJIOTO THIA CIANI0B: clai ¢ TEKCTOM, C H300pakeHHeM, rpadukom.
Jlanpie mpocTo U3MEHSHTE TOJIBKO TeKCT U n3o0pakeHus. [IpesenTanus, rae  OJHOTUIIHBIE AJIEMEHTHI
3aHMMAIOT OJIHO M TO YK€ MECTO Ha KaKJIOM CJaiiie, BBIMJISIANT aKKypaTHO.

IMoaroroBka Kk BBICTYIJIEHMIO. J[BUrasich MO KapTe WM IUIaHY, HAUHUTE HaroBa- pUBaTh (Ba)XXHO: HE
nucatb!) TEKCT OCHOBHOM 4acTtu. TpeHupyHTech 10 TeX IOp, MOKAa pedb HE CTAaHET Ul Bac SICHOW,
MPOCTON M MOHATHOM. BOT Tenepb — cnaiiasl. Korja Bbl HaropapuBajiv TEKCT OCHOBHOM YacTH, TO YKe
MOHSJIM, KaK UMEHHO JIOJDKHA OBITh MPOMJIIIOCTPUPOBaHA Bamia pedb. CI0XKHBIE MEeCTa WILTIOCTPUPYHTE
rpadukamMu, UCTIOIB3YHTE OoJbiie mpuMepoB. [Iponymaiite Berymuienue u ¢unain. He urHopupyiite ux,
OHM KpaliHe BaXXHbI U1 pedd. VX MOKHO HanucaTh U 3ay4UTh.
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Crtpykrypa npe3eHTanumn

Greeting, Good morning. My name’s (...). I’'m the new Finance Manager.
Name, Ladies and gentlemen. It’s an honour to have the opportunity to address such a
Position distinguished audience.
Good morning. Let me start by saying just a few words about my own background. |
started out in ...
Welcome to Standard Electronics. I know I’ve met some of you, but for the benefit of
those [ haven’t my name is ...
Signposting The topic I'd like to talk (to you) today about ... In my presentation I’d like to review
phrases
Title/Subject | In my presentation I’ll be proposing ... I’'m going to present the recent ...

explain our position on ... brief you on ...

inform you about ... describe ...

The subject of my presentation is ... The topic of my presentation is ...
The subject of my talk (paper, speech) is ... My presentation is entitled ...
I’d like to give you an update on ...

Reference to
the audience

| can see many of you are aware of ...
You all look as though you've heard this before.

Duration My presentation will last for about five minutes. | know that time is short, so | intend
to be brief. I’ll talk for about three minutes.

Main points I’ve divided my presentation into four parts/sections. They are ...
I’m going to develop three main points in my presentation:
Firstly, ...
Secondly, ...
Thirdly, ...
Finally, ...
The subject can be looked at under the following headings: ...
We can break this area down into the following fields:
Firstly/first of all ... Secondly/then/next ... Thirdly/and then we come to ... .
Finally/lastly/last of all ... .
I’ll be developing three main points. First(ly)..., Second(ly)..., Lastly (And I’ll finish
with...).

Questions Please, stop me if you have any questions.
If you have any questions, I'd be pleased to answer them at the end of the
presentation.
I’d be glad to answer any questions at the end of my talk. If you have any questions,
please feel free to interrupt.
Please, interrupt me if there is something which needs clarifying. Otherwise, there’ll
be time for discussion at the end.

Signalling Introducing your first point:

phrases To start with, then, I’d like to consider... First of all, I'd like to look at... Finishing

the point:

That’s all I have to say about... These are the main points on ...

So that’s the general picture for... and now let’s look at... That completes my
overview of... so now I’d like to move on to...

That was my first point.

Starting a new point:
Now let’s turn to...
I’d like now to consider... Next we come to...
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The next point I’d like to make is... If I could now turn to...
Now, turning to...
Let me now turn to/move on to...

Referring to what you have said:

As I said at the beginning...

I told you a few minutes ago that... In the first part of my talk I said... Referring to
what you will say:

I’ll come to that later.

I’ll return to that point a few minutes later.

Rhetorical questions:
What’s the explanation for this? What can we do about it?
How will this affect us?

Highlighting information:

1. stressing an auxiliary verb. — It is costing much money.

2. do, does, did. — We do see a need for change.

3. changing the normal word order.

e.g. We are suggesting... - What we are suggesting... I’'m proposing... - What I’'m
proposing. ..

Summarizing
phrases
Summary

Let me just run over the key points again. I’ll briefly summarize the main issues.
To sum up... Briefly...

So to summarize. ..

At this stage I’d like to go over/run through the main points I made.

So now I’d just like to summarize the main points.

Conclusion

As you can see, there are some very good reasons... In conclusion...

I’d like to leave you with the following thought / idea.

In conclusion, I think ...

That brings me to the end of my presentation. That completes my presentation.
That is the end of my presentation.

Questions

I’d be glad to try and answer any questions. So, let’s throw it open to questions.

Any questions.

If you have any questions, I’ll be happy to answer them now. If there are any
questions, I’ll be pleased to answer them.

Thanking

Thank you for your attention Thank you for listening
I hope you have gained an insight into ...

MeToanyecKue PEKOMEHAAIUH IT0 MOATOTOBKE K JTUCKYCCHUM

Jluckyccusi — 3TO IleJIeHanpaBlieHHOEe OOCYKJIE€HUE KOHKPETHOTO BOIPOCa, COMPOBOXKIAIOLIEECs,
00MEHOM MHEHUSIMH, UACIMU MEXAY ABYMs U O0Jjee JTULaMH.

3agaya gucKyccMM - OOHApY)XMTh pa3IuuMsl B MOHMMAHUU BONpPOCA U B CIIOPE YCTAHOBHUTH HCTUHY.
Juckyccun MOryT OBITH CBOOOJHBIMH M yIpaBisieMbIMH. K TexHHKe yIpaBisieMOH JHCKYyCCHUU
OTHOCSITCS: UETKOE OIpe/iesIiCHUE 11€JU, MPOTHO3UPOBAHNE PEAKIIMKU ONIMOHEHTOB, IJIAHUPOBAaHHE CBOETO
MIOBE/ICHNUs, OTPAHUYEHUE BPEMEHU Ha BBICTYIIJICHUS U UX 33JaHHAs OUEPETHOCTD.

I'pynnoBas quckyccus. [[ist mpoBeieHus: TaKOi TUCKYCCHH BCE CTYJIEHThI,  MPHUCYTCTBYIOIIKE Ha
NPaKTUYECKOM 3aHATUH, pa3OMBarOTCS Ha HEOOJbIINE MOATPYIIIbI, KOTOPhle 00CYXIAIOT T€ WM HHbIE
BOIIPOCHI, BXOJAIINE B TEMY 3aHATHS.

OO6cyxaeHne MOXET OPraHMW30BBIBATHCS JIBOSKO: JHMOO BCE MOATPYIIBI aHAIMZUPYIOT OJUH U TOT Ke
BOIIPOC, INOO KaKasi-To KpyMHas TeMa pa30uBaeTCs Ha OTAEIbHbIC 3a/laHUs.

JI1s1l IpoBe/ieHUsi AUCKYCCHH He00X01MMO:

BeIOpate TeMy TUCKyccuu, €e MOXKET IPeJIOKUTh KaK MPEenoAaBaTellb, TaK U CTYAEHTHI.
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Boienute npobaemaruky. O0603HAUUTh OCHOBHBIE CIIOPHBIE BOIPOCHL. PaccMOTpeTh, UCTOpUYECKHE U
COBpEMEHHBIE MMOAXO0/1bI 110 BeIOpanHo# Teme. [lonobpats nureparypy.

Beinucartb Te3UCHI.

[Tpoananu3upoBaTh MaTepual U OMPEACIIUTh CBOIO TOUKY 3pEHUs IO JaHHOU IpobiieMaTHKe.

MeTtoauka npoBeieHu:

1.I'pynna aenutcs Ha MUHU-TPYIIbI 10 3-4 4yenoBeka. B rpymnme onpeaenstorcsi COUKep, OMIMOHEHTHI,
skcnepTsl. Criukep 3aHMMaeT JIMAUPYIONIYIO TMO3UILHUIO, OPTaHU3yeT OOCY)KICHHE Ha YpOBHE TPYIIIHI,
dbopmynupyer oOuiee MHeHHE Majoi rpynmnbl. OMNMOHEHT BHHUMATEIBHO CIYIIAeT MpeasiaraeMble
NO3HMIIMK BO BpPEMS JUCKYCCHU U (OPMYIHPYET BOIPOCH MO MpeaigaraeMoil nHpopMmamuu. DKCHepT
dbopMUpyeT OLIEHOYHOE CYXJACHUE IO MpeiiaraeMod MO3UIMH CBOEH Majod TIpyNIbl U CPaBHUBAET C
npeyiaraéMbpIMU MO3ULUSAMU APYTUX TPYIII.

2.Kaxnas rpymnmna o0CcyxAaeT MO3UIHIO 10 MpeaiaraeéMoil Uit JUCKYyCCUU TeMe B T€UEHUE OTBEIECHHOTO
BpeMeHH. 3a/iaua JAHHOTO dTarna — c(hOpMYIHPOBATH TPYIIOBYIO TO3ULIMIO IO TEME JJISl IUCKYCCHUH.

3. IlpoBeneHue nuCKyccUM. 3aciayllMBAaeTCs Psii CYKIEHUM, MpeuiaraeMbix Kaxzaou rpymnmnoi. Ilocie
KQKJ0ro CYXKIEHHsSI ONIOHEHTHI 3a/1al0T BOIPOCHI, BBICIYIIMBAIOTCS OTBETHI aBTOPOB IPEAJIaraeMbIX
no3unuii. B 3aBepmienun nuckyccuu ¢opmynupyercs oOlee MHEHHE, BBIPaXKaIollee COBMECTHYIO
MO3UIUIO 110 TEME IUCKYCCUU.

4. IlonBeneHus: UTOrOB. DKCHEPTHI MPEAJIaral0T OLUEHOYHbBIE CYKJEHHUS MO Bbl- CKa3aHHBIM IMO3ULIUASIM
CBOMX TIpYII, OCYIIECTBIIIIOT CPaBHUTENIbHBII aHalu3 MEPBOHAYAJIBHON M OKOHYATEIbHOM IO3MIIMH,
MIPEICTABICHHOW CBOEH IPYIIION BO BPEMsI IUCKYCCHHU.

5. IlpenonaBarens AaeT OLEHOYHOE CYXKIEHHE OKOHYATEIbHO C(HOPMHPOBAHHOW MHO3UIMH BO BpEMs
JUCKYCCHH.

[TpuHIUIBE pabOTH HA HHTEPAKTHBHOM 3aHATHHU B (OpMe TUCKYCCHU:

v/ Kaxplil y4acTHHK TUCKYCCHH I10 JF0OOMY BOMPOCY MMEET MPaBO Ha COOCTBEHHOE MHEHHE.

v OrcyTrcTBHE MPSIMOM KPUTHKE TUYHOCTH, KPUTHKE MOXKET ITOABEPTHYTHCS TOJIBKO Hes.

v Bce, uTO 00CYXHaeTcss MU TOBOPHUTCS BO BpEeMsi THCKYCCHMH — HE PYKOBOJCTBO K JCHCTBHUIO, a
nH(pOopMaLKs K pa3MbIIIJIEHHIO.

MeToauuecKkue YKa3zaHus 1o npoBeacHuIo Kelc-aHaau3a

3HAYUTEIIBHBIN UHTEPEC MPEJICTABISET UCTIONL30BaHUE TIPH O0yYEeHUN WHOCTPAHHOMY SI3BIKY Kelc-
aHaJM3a, TO eCTh aHaJIM3a Y4eOHBIX KOHKPETHBIX CUTYaIlui, CIEeIHaIbHO pa3pabaThIBAEMbIX HA OCHOBE
(hakTHYEeCKOT0o MaTepHalia ¢ IeJIbI0 MOCIEYIONEro pa30opa Ha ayAUTOPHBIX 3aHATHSX.

KpaTko keiic MOXXHO ompenenuTh Kak mpodieMy, TpeOyrollyko perieHus. pyrumu cioBamMu
CTyJICHTaM JaeTcs UCXOJHas WH(OpMAIHs, OTHOCSMAsACAd K mpobiemMe, TpeOyromeld perieHus.
CryneHTaM HYKHO CHUCTEeMAaTH3UpPOBaTh U MPOAHAIM3UPOBATh TEKCTOBBIE MaTepHalbl, CleaTh
WuTepHeT-3a1poc A yTOYHESHHS JeTallel paccieIoBaHus  T. 11.

AHanu3 kelica mpeanoiaraeT BEIMOTHEHUE CTYICHTaMH CIEAYIONINX § MIaroB:

1.O3HakOMJIEHHE C TEKCTOM I JOCTIIKEHUS OOIero MOHWMAaHUs, MOHWMAHHS CYTH TPOOJEeMbI H
03HAKOMJICHHUS C OCHOBHBIMHU MEPCOHAKAMHU C Pa3HOOOpa3- HBIMH TOUKamu 3peHus. Hamrcanue Summary
, T.€. OTpabOTKa HaBBIKA YKUMATh» TEKCT.

2. ®opMynupoBKa NPOOIEMBbI ¢ TOYKH 3PEHHsS] HHTEPECOB OM3HEca, a HE KOHKPETHOTO MEepCOHaka,
TPYIIBI WM TOTOBAPUBAOIIEHCS CTOPOHEI.

3. CocraBnenne crucka «aeictByromux» aui (Cast of Characters) ¢ KpaTkoil XapaKTepUCTHUKOM
KaXKJI0TO0.

4. YcTaHOBIIEHHE XPOHOJIOTHH COOBITHH (Kak COOBITUSI pa3BUBAIOTCS BO BPEMEHH ).

5. CocraBieHue crnucka mpobsiem (issues), CBSI3aHHBIX C OCHOBHOM, OTPaHXHPOBAaHHBIA B MOPSIKE
3HAYUMOCTH ITUX MPOOIIEM.

6. Ilpenmoxxkenust (Options) BO3MOXKHBIX TyTeH pemieHus MpoOjeMbl W 00OCHOBaHUE (M3JIOKECHHUE
«ILTIOCOB» U «MHHYCOBY) — MPEIOKEHHBIX MyTeH JOKHO OBITh HECKOIBKO.

7. Pexomenaamnuu mo akTyaau3anud (MPETBOPSHUIO MyTEeH peIieHus MPoOIEMbI B )KU3HB ).

8. ITomaroselii I1aH NeHCTBUA.
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Pe3ynbraThl HEOOX0AUMO MPENCTAaBUTH MO0 B (hOpME MUCbMEHHON aHAIMTHYECKOW 3alUCKU, JTH00
B BUJIC MYJIbTUMEIMITHON TPE3CHTAIMH.

ITpu oOcyxkneHuH Keiica BO3MOXHa IHUCKYCCHUS, B XOJ€ KOTOPOW CTYIEHThl BbIpaOaThIBAIOT M
IPUHUMAIOT KOJUIEKTUBHOE pEIIeHUe

11. IlepeyeHb HWH(POPMAUMOHHBIX TEXHOJOTUil, MCHNOJb3yeMbIX MPH  OCYIIEeCTBJIECHHH
00pa3oBaTeIbHOIO MpoLecca Mo AUCHHUILINHE, BK/IKYas NepeyeHb He00X0AUMOro NporpaMMHOro
o0ecneyeHus: 1 HHPOPMALMOHHBIX CIIPABOYHBIX CHCTEM (IIPH HEOOXOAUMOCTH)

[Ipu  ocymiecTBIEHMH  00pa30BaTENBHOTO  Mporecca  O0y4YaronuMUCS U MpodeccopcKo-
IpPEroaaBaTeIbCKUM  COCTABOM  HCIONB3YIOTCS: IMPOrpaMMHOE  obecriedeHue, HHPOPMAIMOHHO-
CIIPpaBOYHBIC CUCTCMBI, DJICKTPOHHLIC 6H6HI/IOTC‘-IHBI€ CUCTCMBEI.

11.1 KOMIUIEKT JIMIIEH3MOHHOI'0 MPOTPAMMHOI0 00ecreYeHus :

1) AatuBupycnas 3amura ESETNOD32
2) Windows, Microsoft Office

11.2 CoBpemennble npogeccoHaabHble 0a3bl JAHHBIX H HH(OPMALMOHHbIE CIIPABOYHbIE
CHCTEeMBbI:

1) ba3bl nannbIx OenepanbHO CITy:KObI TOCYIaPCTBEHHON CTATUCTHKH -
http://www.gks.ru/wps/wcm/connect/rosstat_main/rosstat/ru/statistics/accounts/

2) Hayunas snektponHas 6ubnroreka - Www.elibrary.ru

3) HauuonanbHas snextpoHHas oubimnorexka (HOB) o6benuusger ¢oHabl myOIudHbIX OMOINOTEK
Poccun  ¢enepanbHOro, perMOHANBHOTO, MYHHMIMIIAIBHOTO YPOBHS, OWOJMOTEK HAaydyHBIX U
00pa3oBaTeNbHBIX YUPEXKICHHM, a TakKe npaBoodiagaTeneir. OdecrneunBaeT JOCTYI KO BCEM U3/IaHHBIM,
U3J]aBaeMbIM M XpaHAMMMCS B (DOHIAX POCCHHUCKUX OMONMMOTEK M3JaHMAM M Hay4YHbIM paboTam, — OT
KHIDKHBIX TTAMSITHUKOB UCTOPUU U KYJIBTYPBI, 0 HOBEUIIIMX aBTOPCKUX Mpou3BeAeHui http://H36.pd/

4) [TonmnremaTnueckas pedeparuBHO-OnbIMOrpaduueckas u HayKOMETPHUYECKas
(oubmmomeTpuueckas) 6asza manubsix Web of Science - https://apps.webofknowledge.com

5) PedeparuBHas u cripaBouHas 6a3a JaHHBIX PELEH3UPYEMOI TuTepaTypsl Scopus -
https://www.scopus.com

6) YuauBepcurerckas nnpopmainmontas cucrema POCCUS (YUC Poccus) -
https://uisrussia.msu.ru/

11.3 CeprudpuuupoBaHHbie IPOrPAMMHBIC U ANINIAPATHBIE CPEACTBA 3aIUTHI MH(poOpManun

CeptuduinupoBanHbie TpoOrpaMMHBIE H aNlapaTHBIE CPEACTBA 3alUThl MHPOpPMAIUM HE
MIPETYCMOTPECHBI.

12. Onucanme MaTepHAIBLHO-TEXHMYECKON 0a3bl, HeOOXOAUMOW sl OCYHIeCTBJIECHHS

00pa3oBaTeILHOIO NMPoIecca Mo JUCHUILINHE

st ocymiecTBiieHnsI 00pa30BaTEIHbHOTO MPOIEcca B PaMKax JUCIUIUIMHBI HEOOXOIUMO HaTudne
CIELHATBbHBIX TOMEIICHUH.

CrneunanbHble TTOMEUICHHSI MPEACTABISAIOT cO00i yuyeOHble ayAUTOPHH JUIs MPOBEIEHUS JIEKIUH,
CEMUHAPCKUX W MPAKTHYECKUX 3aHSITHHA, BBINOJIHEHHUS KYPCOBBIX TPYIIOBBIX W HHAWBHIYAIbHBIX
KOHCYJIbTAIlMM, TEKYIIEro KOHTPOJS M MPOMEXKYTOUHOM aTTecTalluM, a TakXKe IOMEIIeHUs s
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CaMOCTOSITENIbHOW pabOThI U MOMEUICHUS [T XpaHEHUS U TPOPHIAKTHUYECKOro 00CTyKMBaHUs y4eOHOTO
00opyToBaHuUs.

[TpoBeneHue NEKIM 1 CEMUHAPOB B paMKaX AUCHUIUIMHBI OCYIIECTBISETCS B TOMEIICHUSX

- OCHAILIEHHBIX JEMOHCTPALMOHHBIM 000PYI0BAHUEM;

- OCHAILICHHBIX KOMITBIOTEPHOM TEXHUKON C BO3MOKHOCTBIO MOJAKIIOUCHHS K ceTh «MHTEpHETY;

-00ecreynBarolMX JOCTYIl B  DJJEKTPOHHYI0  HH(OPMAIMOHHO-00pa30BaTENbHYIO  Cpeay
YHHUBEPCHUTETA.

CrneunanbHble TOMELIEHUS JOJDKHBI ObITh YKOMIUIEKTOBAHBI CIIEIMAIU3UPOBAHHON MeOenbio U
TEXHUYECKUMHU CpPEACTBaMHU OOYYEHHUs, CIYXKAaIlUMHU sl TPEACTaBICHUS Y4eOHOW HMH(pOpMaIuu
0O0JIBIION ayAUTOPUH

[Tpunoxxenne 1
DoHABI OLEHOYHBIX CPEACTB IJIl NPOBEPKH KAaKA0H KOMIIETCHIUH,
(opmupyemMoil AMCHUNITMHON

Yuebnas oucyunnuna: Hnocmpannwiii a3vik 6 npogheccuonanvhoii chepe

Komnerenmuu:

VYK-2 CnocobeH npuMeHsITh HOPMBI TOCyJIapCTBEHHOIO si3blka Poccuiickoit ®enepanuu B yCTHON U
MUCHhMEHHOW peuu B IPOIecce TUYHOM U MpodeccuOHANTBHON KOMMYHUKAIIUN

[IKH-1 CnocobeHn co3mpaBaTh KOMMYHHUKAIIMOHHBIE TTPOIYKTHI, BOCTpEOOBaHHBIE 00IIECTBOM, B (popme
TEKCTa, ayANO- U BHUJAEOMATEpPUAIOB, MHTEPHET-KOHTEHTa B COOTBETCTBUM C HOPMamMu pPYCCKOTO H

WHOCTPAHHOTO SI3bIKOB, 0COOEHHOCTSIMU UHBIX  3HAKOBBIX CUCTEM
Homep [paBuabHbIH Coaep:xanue 3aJaHust Komne
3aJJaHA OTBET TCHIHUA
b
1 1B Match each of the phrases on the left with an appropriate explanation on the | YK-2
2 G right. Some of the explanations are excessive.
3F
4 A 1. | round off A rival, challenger, oponent
5> K numbers
6J 2. | branding B approximating numbers to make it more simple
7D 3. | promotion | C giving a lot of information clearly and in a few words
8 1 4. | competitor | D a short and striking or memorable phrase used in
9E advertising
10H 5. | call for E A knowledge management tool used to provide an
1nc action evaluation of an employee’s personal attributes, values
and life skills in an effort to maximize his or her job
performance and contribution to the company
6. | catchy F activity that supports or provides active encouragement
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to further a cause, venture or a goal
7. | slogan G the marketing practice of creating a name, symbol or
design that identifies and differentiates a product from
other products
8. | market H An assessment of a potential customer base to make
segmentati sure the information provided fits them in terms of age,
on culture, interest, etc
9 Market | A marketing strategy that divides a target market into
campaign subsets of consumers? Businesses or countries that
have common needs, interests or priorities
10 | target J Pleasing and easily remembered
audience
analysis
11 | concise K A request to get someone to do something
1-C Match words on the left with its Russian equivalent. [TKH-1
2 1 | delivery A | UCKpEeHHHUIA, HE YTaWBaIOIIUI CBOUX MbICICH
3 2 | staffing B | pyuatesnbcTBO, obecreueHue
4 3 anticipate C | mocraBka
5 4 | up-front D | mpouecc oOyueHNs ¥ HACTABJICHUS COTPYTHIKA
6 5 | todive deep E | obcraHoBKa, (hpeiim miu mpoiiecc, B KOTOPOM
7 MIPOUCXOST COOBITHS
8 6 | context F | kpaiiHe BayKHBIN
9- 7 | to have G | mpexncraBnsTh cebe 3apaHee, YTO MIPOU30MIET B
10 reservations Oymyniem
1 8 | guarantee H | nmousTh 4TO- TO
9 |tohavea | | roBopuTh 0 YeM- TO MOAPOOHO
handle on
something
10 | crucial J | obecrnieuenune (OpraHu3alyu, MPEANPHUATHS U T.]I.)
IEPCOHAJIOM
11 | coaching K | uMeTh orpaHuyYHTENbHBIE YCIOBUS
1-h Match expressions from column A with synonyms expressions from column | VK-2
2-d B.
3-f A — B
1 to get satisfaction from a) take advantage of
4-e 2 to be engaged in (the brand) b) to be faithful to
S-a 3 significant ¢) systematically
6-b 4 free extra d) to be involved in
7-C 5 benefit from e) as a gift
8-g 6 become loyal f) important
7 on regular basis g) to be persuaded
8 to be convinced h) To get pleasure
- Choose the one word or phrase that best completes the sentence. VK-2,

. . . . . ITKH-1
1Advertising media that uses sight, sound, motion, and color to send advertising

messages is

A Radio

B Television
C Internet

D Billboards

2. Billboards are commonly used advertising media. They are highly visible and
reaches a broad target market. A Billboard is an example of

A print media

B Transit AD

D broadcast media
C online media

3. Fonts on a billboard should be easy to
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A design

B spell

C Read/see
D create

4. One of the oldest types of advertising media is:
A Print

B Broadcast

C Internet

D Outdoor

5. Advertising that presents information about a business’s products is called
advertising.

A promotional

B product

C institutional

D outdoor

6. On the following, which is NOT considered a form of advertising media?
A Radio

B Television

C Telemarketers

D Newspapers

7. Radio and television are both included in the category known as

media.
A broadcast
B print
C online
D specialty
8. Ads that appear on public transportation or other vehicles is
advertising
A Outdoor
B Aerial
C Product placement
D Transit
1. charts Only one of the expressions in italics is correct. Cross out the WRONG one. YVK-2,
2. objections 1. If information is not given on charts/guarantees you should assume there are | [TKH-1
3. distribution other connections or correlations anyway.
4. point of sale 2. Why should we be aware that all potential customers/ objections may perceive
5. market things differently?
researcher 3. If we use Cialdini’s principles of persuasion / distribution ethically and
6. packaging honestly, respect is mutual and both sides feel like they have something to gain.
7. trademark 4. Your website\point of sale is always professional looking as it relates to your
industry
5. Microblogger/market researcher is someone who writes short and small blogs
to promote websites, services, products or their own opinions.
6. In a sales pitch, it is best to use wordy, drawn-out indirect language
/packaging.
7. You apply pressure/trademark to the potential prospects and they will say yes
to a sale
1-e Connect two parts of the phrases VK-2,
2-c 1. Nowadays, brands are focused | a) brands will look into use of IIKH-1
3-b on bloggers as very often... b) to become a brand ambassador
4-d 2. an enthusiastic, outgoing | c¢) candidates for the position the company on a salary
5-a individual with a considerable | basis
social media presence and a | d) hired to represent
medium to large sized network | e¢) they achieve similar marketing results as “big
ees names”
3. In some industries social
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media recognition is essential...
4. Those with social media
experience and a big number of
friends or followers are more
desirable

5....platforms such as Twitter
and Instagram before signing a
conract

7. 1. do you make The questions below were taken from a survey. Use the correct tense to | YK-2,
2. did you buy complete them MKH-1
3. have  you | 1. How many calls (you /make) per day with your mobile phone?
convinced 2. When (you/buy)your phone?

4. do you want 3. What (convince) you to buy the phone you currently have?
4. Why (you/want)to buy a new mobile phone now?

8. 1. memorable Fill in the gaps in the sentences with the words given below: VK-2,
2. identify law, register, property, copyright, identify, memorable [KH-1
3. law
4. property A logo (logotype) is a 1 visual symbol used to instantly 2 a
5. register company, organization, product or brand
6. copyright Logos and their design may be protected by 3 , Via various intellectual

4 organizations worldwide which make available application procedures
to 5 a design to give it protectionat 6

9 1. Please send me | Make up questions and affirmative sentences VK-2,
the updated pricing | 1. pricing/ Please/ the updated/ send/ me/ structure. [IKH-1
structure. 2.positive /will/ your /'Your/ audience/ toward/ feel/ information
2.Your audience | 3. getting/your/ looking/ audience/forward/to/Y our/is/information.
will feel positive | 4. speak/to /available/to/Would/be/on//September/you/3?
toward your | 5. approach/also/can/This/on/depend/your audience/
information 6. The/will/approach/the/ be/ it/way/ on/depends/received
3.Your audience is | 7.the/announcement/emailing/about/an/sales/are/You/contest/
looking forward to
getting your
information.

4 Would you be
available to speak
to on September,
3?

5.This approach
can also depend on
your audience

6. The approach
depends on the
way it will be
received.

7. You are
emailing an
announcement
about the sales
contest.

10 Martin is organizing a meeting to discuss the prices for the cable Internet | YK-2,
lc package. Put the following sentences in the correct order to complete the | [TKH-1
2Db email
3e a) Could you have a look and let me know if there’s anything you’d like to add or
4f change?
5a b) As you probably know, we need to think about scheduling a meeting to discuss
6d our pricing strategy for our new cable Internet package.

¢) Hope you all had a nice weekend

d) Please let me know if you can attend by the end of the day
e) How about next Tuesday at 9 a.m.

f) I’'m also attaching an outline of what I’d like to talk about
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Thanks for your help,

Regards,
Martin
11 1 attend Look at three replies to Martins email. Use the words in the box to complete | VK-2,
2 see them [IKH-1
3 postpone | attachment, attend, best, cheers, hope, input, mind, postpone, see |
4 attachment Hi
5 Ch.eers Just wanted to kel yvou know that | can __ . 1
6 mind
7 input the mesting. I've locked at your cutline and can't think of
8 hope anything to add. - * you on Tuesday.
9 best
Hi Martin
Tuesday morning is fine for me, I noticed that

Hello Martin you didn't send your message to Laura. Would

I'm still at the confuencehommm!nd you____ S5iftinvited her to join

won't be back in town until Wednesday. us? It might be useful to have her

Would it be possible to 3 7. 711 have a look at the

fhe meeting? 'm back in the office on attachment and will get in touch if there’s

Thursday and free all day. 1f not, 'l send anything missing.

wuwmwmbeymway,l % youhad a nice weekend

ooidotopenthe __ 4.0oud  too.

you send it again in a different format? All the 9

3 Graham
12 Look at the rate sheet and find the following information VK-2,

A 4000 A How much is a full-page color ad? [IKH-1
B Half page B What costs 1,500 euros?

C-Sixteenth page

C What is the cheapest ad you can place?
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Advertising rate sheet Effective January 2006
COLOUR RATES - AD SIZES
nsicde tront cover 6,000 Slze Type Area Trim Bleed
nsloe back cover 5,000 mm mm mm
Ingide front cover gatedold 13,000 Garedodd on appiscation
Fust double page spread 8,000 0PS 257 x 388 273xmn2 283 x 422
Second coudle page spread 8,000 Page 257 x 185 273 x 206 283 x 218
Double page spread 7,000 12y 257x $
Full page 4,000 12K 127 x 185
Half page 2,000 1/4R 127x 91
Eighth page 800 14V 257x 44
Sixteenth page 400 V4N 62 x 185
178V 127% 44
SPOT COLOUR RATES 1B H 62x 91
Full page 3,500 /16 G2x 44
Half page 1,800
Quanter page 1,000 A digital prool is required for all colour adverlisaments
Eghth page 750
Stxteenth page 400 DISCOUNTS
52 consecutive nsartions 20%
MONO RATES 26 consecutive insertions 15%
Full page 4,000
Half page 1,500
Quarter page 850
13. 1b Put in the correct order the tips on how to write a press release VK-2,
2d _ ITKH-1
3e 1 A Keep it short
4c 2
5a 3 B Keep things real
4
5 C Proofread carefully
D See the story from the reporter’s point of view
E Create a headline that will grab your readers’ attention
14 1-g Finish the sentences about a news release VK-2,
2-a 1.The subject is | a.the name of the organization but what the organization ITKH-1
3-b mentioned in the | is doing
4-f 2. In a release | b. a summary of the whole story
5-c the subject is | c.a sequence of information
6-e rarely d. full name, address, and telephone number
7-d 3. The opening | of theorganization
paragraph is e.telephone and ask for some important information
4.The first | f should tell the subject, the name of the organization, the
paragraph  can | location, and the highlights from the story
make g in the opening words
5. The formula
proposes
6 An editor
should not have
to
7.The final
paragraph
should tell the
15 1-b Match the business language idioms in Russian (1-9) with their English | YK-2,
2-a equivalents (a-f): IKH-1
3-d
4-c YBakaemble KOJIJICTH;
5--e 2) VBakaeMblil MucTEp Mack;
6- f

3) Tlo MecTy npeabABIEHHS;

4)  3apascrByiite;

5)  Cnacu6o, 4TO NPUCYTCTEOBA/N Ha BCTPEYE;

6) s1 ObLT OBI MPpU3HATCJICH, CCIIN ObI BB MOIJIM OOECIEUUTH MEHS JACTaJIIMHA

BCTpEUH
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a) Dear Mr Musk;
b) Dear all;
c) Greetings;
d) To whom it may concern;
e) Thanks for attending the meeting;
f) 1 would greatly appreciate it if you could provide me with the details of the
meeting
16 1- achievement, Translate the following words from Russian into English VK-2,
2- align with, 1. nocTmxeHue [IKH-1
3 -benefit, 2. BBIDAaBHUBATh
4- leverage, 3. mocobue
5-leave, 4. cpencTBO BO3/EHCTBYS
6-leave allowance, | 5.otmyck
7-provide 6. oTIycKHBIE
8-employment 7. IPeIOCTaBIATH
contract 8. TpyZAOBOH 1OrOBOp
9. JAOJDKHOCTHAS MHCTPYKIUSA
17 1- brand-new Underline any persuasive technique in the text. VK-2,
2-a  short  30- | 1. Come to our brand-new theme park, Thrill Valley! MKH-1
minute drive 2. Thrill Valley is only a short 30-minute drive from the center of town.
3- like nothing | 3. Our rides and attractions are like nothing you’ve ever seen before!
you’ve ever seen
before

Kpurepun (1kanbl) oeHMBaHUSI KOMIIETEHIIUM  YPOBHH ee GOpMHPOBAHMA:

[TpoBepka KauecTBa OCBOEHHUS OCHOBHBIX OOpa3oBaTENbHBIX IMPOrpaMM BBICIIErO OOpa30BaHUS
OCYIIIECTBIISIETCS B POPME TEKYILEro KOHTPOJIS YCIIEBAEMOCTH M IPOMEXKYTOUHOM aTTeCcTaluy 110 UTOraM
cemectpa. LlensiMu yCTHOrO M NHMCBMEHHOTO BMJIOB KOHTPOJIS SIBJISIETCS IPOBEPKa YPOBHS BIAJCHUS
M3YYEHHOTO MaTepuaia, a TakKe YpPOBHA C(POPMHUPOBAHHOCTH YMEHHH M HaBBIKOB PA3IMYHBIX BHJIOB
A3BIKOBOM JI€ATEIBHOCTH.

Texymuii KOHTPOJIIb MOXKET HPOXOJUTh B (opme ompoca/dbeceqbl, TUCbMEHHOW KOHTPOJIbHOMN
paboThl, aHANTN3a MPE3EeHTALUMN, TIPOBEPKH 3CCE, KOMIIBIOTEPHOI'O TECTUPOBAHMSL.

OrieHKa 3HaHUM CTYICHTOB OCYIIIECTBIIAETCS B OAJlJIaX C YUETOM:

- OLICHKH 3a paboTy B ceMecTpe (OLEHKH KOHTPOJIbHBIX Pa0OT, BBHIIOIHEHUS JAOMAIIHUX 3ajaHuH,
AKTUBHOCTH pabOThI CTY/IEHTOB HA 3aHITUSX U JIP.);

- OLIEHKH NOJYYEeHHBIX 3HAaHUH B X0/1€ 3a4éTa/?K3aMeHa.

Pe3ynbTarhl TeKyliero KOHTPOJIS U IPOMEXYTOUYHOM aTTecTalluu CTYJIEHTOB olleHuBatoTcs o 100-
0aJUIbHOM cUCTEMe B COOTBETCTBHMHU € OaIbHO-PEUTHHIOBOM cuctemMoit duHyHUBEpcuTeTA.

Pe3ynbrarhl 0OCBOCHUSI CTYACHTAMU 3HAHUM, YMEHUN U KOMIIETCHIIHM, MTPETYCMOTPEHHBIX padoyeit
IporpaMMOi AUCHUIUINHBL «THOCTpaHHBIHN S3bIK», OLEHUBAIOTCS MaKCUMalbHOM cymmoit B 100 6anos.
bannbHas orneHka TEKyIIEro KOHTPOJsSl YCIEBA€MOCTH CTyJeHTa OYHOW (hOopMblI OOyueHHUS B cCeMecTpe
cocrapisieT MakcuMyM 40 6amnoB (MakcumyM 20 6ayioB — NpH MOABEIEHUN UTOTOB TEKYIIET0 KOHTPOJIS
yCIIEBaeMOCTH B cepeanHe cemecTpa (Ha 15 HosiOpst m 15 ampens) m makcumym 20 GaiioB — mpu
MOJBEICHUU WTOTOB TEKYILEro KOHTPOJS YCIIEBAEMOCTHM B KOHIIE ceMecTpa). bamipHas oreHka B
3a4€THO-IK3aMEHAlMOHHYIO CECCHIO COCTaBIsIeT MakcCUMyM 60 GaJiioB.

No Bug oruetHocTn banner

/1

1 ammecmayus 8 cepedure cemecmpa 0-20
ammecmayusi 8 KOHYe cemecmpa 0-20

2 [TpoMexxyTouHas aTTecTalus - 3auem (IK3aMeH) 0-60
Utoro: 0-100

ATTecTanioHHAs OICHKA CKJIAAbIBACTCS HAa OCHOBE OIICHOK 3a BEIOJHCHUE JOMAIIHUX 3aJaHUui U
OIICHKH paboThl CTYACHTA TMPENOoJaBaTejieM B aTTeCTAlMOHHBIA mepuona. [Ipu BBICTaBICHUM NaHHOU
OIICHKHM YYUTHIBACTCSI aKTUBHOCThH CTYACHTA BO BpeMsl ayJUTOPHBIX 3aHSTHI, BBINOJHEHUE UM 3aJaHUN
JUISL CAMOCTOSITETTLHOM pabOThI U PE3YNIBTAThl COOECEIOBAHUM 110 MAaTEPHATY TIPAKTUUCCKUX 3aJaHUN.
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JonyckaeTcsi  BbICTaBICHHUE CTYZICHTY 3auera 1o nucuurinHe «/HOCTpaHHBIN S3BIK» Ha
OCHOBaHWHU BBICOKHX pe3ynbTaToB (He MeHee 35 OayuoB u3 40) TeKymero KOHTPOJS 3HAHUU Oe3
IIPOBEJICHUS OIIPOCca Ha 3a4eTe.

Oowas cymma o6annos Ouenka
Memnee 51 HEYI0BJIETBOPUTEIHHO
51-69 YIOBJIETBOPUTEIHHO
70-85 XOpOIIIOo
86-100 OTJINYHO
51-100 3a4TEHO
Menee 51 HE 3a4TEHO
Tpebosanusn K pe3yiomamam 0ce0eHUs OUCUUNTUHBL IK3ameH
OrneHKa «OTIUYHO» BBICTABIAETCS CTYICHTY npu HAMMIUKU86- |OTINIHO

100 OanyioB peHTUHIOBOM LIKAJIBL, €CJIM OH ITYOOKO U IMPOYHO YCBOMII
[POrpaMMHBII MaTepuall, TOHUMaeT 00bEMHBIE CIIOKHBIE TEKCTHI 110
M3YYCHHON TeMaTHUKe, THOKO U 3P(EKTUBHO MCIIONB3YET S3BIK JUIS
OOIICHHSI B CUTYalUsIX HAYYHOTO U IPO(EeCCUOHATLHOTO XapaKTepa,
MO>KET CO34aTh TOYHOE, XOPOIIO BBICTPOCHHOE COOOIIEHNE Ha OBITOBBIC
npodeccuonanbuble TeMbl. B peun gomyckaet 1-2 nekcudyeckue ook,
He 3aTpYyIHSIOIINE TIOHUMaHue, U He 0oJiee IBYyX

rpaMMaTHYECKUX OIIUOOK.

O1eHKa «XOPOIII0Y BBICTABIISCTCS CTYACHTY ITPH HATMYIAN Xoporo
70-85 6aymuioB peHTUHIOBOM LIKANbI, €CJIM OH TBEPAO

3HAET MaTepual, MOHUMAET COJIeP)KaHNEe TEKCTOB HAa U3YYCHHBIC TEMEI,
TOBOPHT JOCTATOYHO OBICTPO U CBOOOAHO 6€3 0COOBIX 3aTpyIHEHHIH,
yMeeT JesiaTh YE€TKHE U MOAPOOHBIE COOOIIEHUS ¥ U3JI0KUTh CBOM B3TJIA
Ha OCHOBHYIO npobiemy. B peun nonmyckaer 1-2 nexcudeckue u 3-4
rpaMMaTHYeCKHe OMMUOKH, HE 3aTPYAHSIONINE OOIIEHHE.

OreHKa «yI0BIETBOPUTENBHOY» BBICTABISECTCS CTYACHTY MpH Hamu4yuu 50-| Y 10BIETBOPUTENHEHO
69 0aJTOB PEUTUHTOBOM IIKAJIBI, €CJIM OH UMEET 3HAHUS TOJIHKO
OCHOBHOTO MaTepHalia, TOHUMaeT TOJIbKO OCHOBHBIE HJIeH TEKCTOB HA
MpodeCCHOHATTbHBIE TEMBI, MOXKET COCTABUTH CBS3HOE COOOIIIEHHE 10
MPONICHHON TEMATHKE, UCTILITHIBAET 3aTPYAHEHUS C TIOJI00POM CJIOB U
BBIPOKCHHUI TEPMHUHOJIOTHYECKOTO XapakTepa. B peun gomyckaer 3-4
MEKCUYECKUX U 0 8 TPaMMAaTHYECKUX OIIHOOK.

OLeHKa «HEYA0BIETBOPUTEIBHOY» BBICTABISETCS CTYICHTY IpU HAIMUnK  (HeynoBIeTBOPUTEIBHO
MeHee 50 0amioB peUTHHTroBoM mKanbl. CTYJIeHT He 3HaeT 3HAUUTEeNIbHOU
YaCTH MPOrPaMMHOTIO MaTepHalia, He MIOHMMAET OCHOBHBIE UJIEU TEKCTOB
Ha Mpo(ecCHOHANbHBIE TEMbI, B CUTYAIUIX MPO(PecCHOHAIBHOTO
OOIIEHHS] MOKET y4aCTBOBATh B HECIOKHOM Pa3roBOpPE, €CIIH COOECETHUK
TOBOPUT MEJUIEHHO U OTYETIIMBO, UMEET OTPAHUYECHHBIN 3a11ac, IJI0X0
BIIaJICET TEPMHUHOJOTHUEH, TOMyCKaeT 4 JIEKCUYECKHUX U OoJiee 8
rpaMMaTHYECKUX OUIMOOK, 3aTPYAHSIONIMX KOMMYHHKAIIHIO.

Tpeobosanusn k pe3ynomamam 0c60eHUsA OUCUUNTUHbL 3auém
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«3a4TeHO» BBICTABIISCTCS CTYACHTY OT 51 6ajIoB peUTUHTOBOM IIIKAJTBI 3auyTeHo
(3HAHUS YIOBIETBOPSIOT TPEOOBAHUSM OIICHOK «OTIHYHOY, «XOPOIIOY,
«(YI0BJICTBOPUTEIILHO)

«He 3auTeHO0» BBICTABISETCSA CTYACHTY IIPH HANU4InK MeHee 51 Oamos He 3aureno

[PEUTHHIOBOM IIKaJIbl (3HAHUS COOTBETCTBYIOT TPEOOBAHUSAM OLIEHKU
((HEY/I0BJIETBOPUTEIILHO)
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